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Abstract

The fact that fish stocks are a limited natural resource has brought to
attention the possibility of fishfarming as an answer to the

increasing market demand for food rich of protein.

The founders of FISKEY were progressive men because the saw
great possibilities and profit by developing halibut farming, and they
have been very successful in spite of major difficulties in the

beginning.

FISKEY has positioned themselves in the frontline as a leading
producer and developing firm in this field. It is not enough to have
a valuable product, it must be marketed so it will be desirable in the
eyes of the consumer, because of the origin and the quality therefore

a better choice than other competing species, f.e. Turbot.

FISKEY should perhaps put to attention the origin of the product, as
well as qualities in a similar way the French have done with their

wine, that it is simply the best.

USA, UK, France, Germany and Japan are interesting markets,
because of their high standard of living and consuming. Well
informed consumers demand quality in this product, and are willing
to pay for it at a high price. Restaurant and hotel consuming is high
in those countries and the farmed Halibut is sold as a luxury

product.
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Utdrattur

St stadreynd ad fiskistofnarnir eru takmorkud audlind hefur beint
sjonum manna i auknum meli ad fiskeldi sem valkost sem svar vid

vaxandi eftirspurn markadarins eftir proteinrikri feedu.

Framsaknir menn stofnudu Fiskeldi Eyjafjardar par sem peir sau
mikla hagnadarvon og moguleika med préoun ludueldis og hefur
nadst mjog godur arangur 1 pvi pratt fyrir margvislega
byrjunardrdugleika. FISKEY hefur skipad sér par i fremstu rod sem

leidandi framleidslu og prounarfyrirteki i greininni.

Ekki er nog ad vera med goda og dyrmeta afurd i hondum, pad parf
ad koma rektudu ladunni 4 framfeeri vid markadinn 4 pann hatt ad
hin verdi eftirsoknarverd i augum neytenda v/ uppruna sins, geda
og par med betri kostur en paer fisktegundir sem hin keppir vid t.d.

sandhverfa.

FISKEY @tti e.t.v a0 halda pvi & lofti ad varan er islensk en
jafnframt ad leggja aherslu 4 gedin 4 svipadan hatt og Frakkar hafa

t.d. gert med sin vin, ad pau séu einfaldlega best.

Bandarikin, Bretland, Frakkland, Pyskaland og Japan eru allt alitleg
markadssvaedi par sem velmegun er mikil og neyslustig hatt. Vel
upplystir neytendur gera miklar krofur um gaedi ladunnar og eru
tilbinir ad greida hatt verd fyrir hana Par er neyslan mikil 4 veitinga

og mats6luhusum og ludan seld sem lixusvara. .

Lykilord
e Fiskeldi
* Ludueldi
e Markadur

e  Markadshlutun

¢ Stadkvemdarvara
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