REKSTRARDEILD HASKOLANS A AKUREYRI HJALTI PALL PORARINSSON

English summary

This report tackles the questions of whether tourism in Iceland is utilized to
market Icelandic lamb in foreign markets, and whether the lamb is available in

Iceland’s biggest tourist markets.

Firstly principles of marketing are discussed in relation with marketing of
Icelandic lamb. The next chapter reveals the history of Icelandic sheep, it’s unique
characteristics and the quality of its meat. Also included is governmental
administration, the status of the lamb production industry, domestic consumption

and product development.

Then the image of the product is discussed. The biggest tourist markets are located
and compared to the largest export markets for lamb. Also, efforts in marketing
for foreign tourists in Iceland are examined and the tourists consumption of lamb
is predicted. Marketing efforts and product development for the export markets
are examined as well. Finally, improvements in the lamb production industry,

proposed by various interested groups, including tourism, are accounted for.

Based on the findings along the way, recommendations are made in order to
improve effectiveness and efficiency of marketing efforts. In conclusion the two

questions are answered according to the information gathered in the process.
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Samantekt

bessi ritgerd fjallar um markadssetningu a islensku lambakjoti. Leitad er svara vid
pvi hvort ferdapjonusta hér & landi sé notud sem taeki i markadssetningu
lambakjots til erlendra ferdamanna sem hingad koma. Einnig er skodad hvort

okkar erlendu gestir eigi kost 4 pvi ad kaupa islenskt lambakjot i sinu heimalandi.

[ upphafi er farid i gegnum logméal markadsfradinnar og markadssetning
lambakjots skodud 1 tengslum vid pau. Nesti kafli fjallar um mikilvaegi
lambakjotsframleidslu sem atvinnugreinar, framleidslu, atkomu saudfjarbanda og
stjornsyslu 1 saudfjarbtskap. Einnig er fjallad um ségu islensku saudkindarinnar,

eiginleika og sérkenni hennar og gadi lambakjotsins.

bvi nast eru helstu ferdamannamarkadir Islands skodadir og bornir saman vid
sterstu Utflutningsmarkadi fyrir lambakjo6tid. Fjallad er um imynd islenska
lambakjotsins og gerd er grein fyrir adgerdum i vérupréoun og markadssetningu

fyrir erlenda ferdamenn hér 4 landi.

[ framhaldi af peim vangaveltum er utflutningsstarfsemin skodud. Hvernig
utflutningi er hattad, hversu mikid er flutt ut og hvad hefur verid gert til ad
markadssetja lambakjotid erlendis. Pvi nast eru gerd skil hugmyndum ymsra adila
i lambakjotsframleidslu og ferdapjonustu vardandi hvernig megi beata stodu

islenska lambakjotsins og atvinnugreinarinnar i heild.

A grundvelli peirra gagna sem aflad eru settar fram tillogur um hvernig megi na
betri drangri i markadssetningu 4 islensku lambak;joti & erlendum moérkudum. Ad

lokum er spurningunum sem settar voru fram i upphafi svarad.
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