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Abstract

The goal of this project is to answer the main question:

How is it possible to market Dalvikurbyggd as a tourist destination?

Tourism agents would have to begin to develop a strategy for Dalvikurbyggd so
marketing will be more successful in the area. The agents have to realize the
leisure activities that Dalvikurbyggd has to offer and how it can interest tourists.
The area has to be attractive so the tourists will be drawn to it. Good
transportation is not enough if nothing interesting is going on. Dalvikurbyggd
offers all kind of leisure opportunities, for example a swimming pool, a museum,
golf, hiking and skiing.

Research has been done for the Iceland Tourist Board regarding the domestic
traveling habits of Icelanders. The results of this research showed that most people
travel with their families and that is the reason why the authors propose that the
target market will be families aged 20-40.

The authors interviewed two men that have helped building up the tourist resorts
of Husavik and Hofsos. They agreed that working together and communicating is
the most important thing. Besides the interviews, focus groups were used to
sample attitudes towards Dalvikurbyggd. The outcome of the focus groups
showed that most people made a connection between fish and Dalvikurbyggd.
No previous research has been done by tourist agents in Dalvikurbyggd. This
study, however, indicates that there are opportunities for developing the area as a

tourist destination because of its natural resources and leisure opportunities.
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Utdrattur

Megin vidfangsefni verkefnisins er ad greina stodu Dalvikurbyggdar sem
ferdamannastadar og 10gd ahersla a ad svara rannsoknarspurningunni:

Hvernig er heegt ad beeta stoou Dalvikurbyggdar sem feroamannastadar?

Til ad beeta stodu Dalvikurbyggdar sem ferdamannastadar veari fyrsta skref
ferdapjonustuadila ad gera stefnumoétun fyrir Dalvikurbyggd svo hagt verdi ad
markadssetja svedid sem ferdamannastadur. Ferdapjonustuadilar purfa ad gera sér
grein fyrir peim audlindum sem til stadar eru og vekja dhuga ferdamanna 4 peim.
Svaedi0 parf ad bua yfir addrattarafli svo ferdamennirnir komi pangad, ekki er ndg
ad hafa adeins godar samgongur ef ekkert er um ad vera. [ Dalvikurbyggd er ad
finna ymsa afpreyingu svo sem sundlaug, Byggdasatnid Hvoll, golf, génguleidir
og skidasvadi.

Nidurstodur kénnunar sem gerd var fyrir Ferdamalarad {slands um ferdavenjur
[slendinga innanlands, leiddu i 1j6s ad flestir ferdast med maka eda fjolskyldu. A
grundvelli peirrar nidurstodu leggja hofundar til ad markhopurinn verdi
fjolskyldufolk & aldrinum 20- 40 éra.

Hofundar toku viotol vid framtakssama menn sem hafa stadid i strongu, dsamt
60rum, vid ad byggja upp Husavik og Hofsés sem ferdamannastadi. Ymislegt
nytsamlegt kom 1 1j6s 1 vidtlunum sem haegt veri ad nyta vid uppbyggingu 4
Dalvikurbyggd. Par & medal hversu mikilvaegt pad er ad hafa rétta f61kio i réttum
storfum dsamt pvi sem samvinna ferdapjonustuadila skiptir miklu mali. Auk pess
ad taka viotol framkvemdu hofundar rynihdpa, par sem fram kom ad alit
almennings a Dalvikurbyggd er almennt gott og tengdu flestir patttakenda svadid
vid fisk eda Fiskidaginn mikla.

Ekki hefur verid stadid ad neinni markvissri uppbyggingu i Dalvikurbyggd sem
ferdamannastadur og telja hofundar ad af nogu sé ad taka, pvi mikid er af

audlindum og afpreyingu 4 svadinu.
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