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Abstract

The goal of this assignment was to study how companies in the travel
industry in and around Eyjafjérdur go about when promoting themselves
and whether they uphold the culture and history of the area. Since travel
companies in Eyjafjorour are extremely diverse, their marketing and
advertising emphasis were expected to be varied. The area was analysed
thoroughly with different techniques, such as SWOT-analysis and the
companies were also visited. Resources were gathered and assessed, and the
following conclusion was reached:

Marketing is very different, it depends on size and structure of the company,
how much is put into promoting. Smaller companies put a lot less emphasis
on advertising and some even do not go beyond using flyers and small ads
in the phonebook. On the other hand, larger companies put more weight into
this field and even work together with other companies to be able to reach a
larger target group. Larger companies have a better prepared and more
structured marketing strategy than the smaller ones.

According to the spokespeople at the companies in question, there is a very
clear cut difference between smaller and larger companies, whether they
believe in the power of advertising. Bigger companies, which put more
emphasis on ads and promotions, believe ads can deliver the desired affect,
but smaller companies believe ads do not have a lot of influence, and think
that flyers of some sort and a good space in the phonebook can deliver the
desired affect. Average sized companies believe that a good website can
have the greatest effect. Companies are not trying to promote the culture or
image of the region, unless it is directly linked to their own products. The
only exception is when companies work together on marketing and
promoting, then you can find a hint of the regions culture or image being
used.
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Samantekt

Markmidid med pessu verkefni er ad kanna hvernig ferdapjonustufyrirtaeki a
Eyjafjardarsvaedinu eru ad koma sér 4 framfaeri og hvort pau eru ad kynna
menningu og imynd svadisins. Par sem ferdapjonustufyrirtaeki i Eyjafirdi
eru jafn misjofn eins og pau eru morg pa var buist vid pvi ad misjafnlega
veri ad kynningarmalum stadid. Farid var i itarlega greiningu 4 sveedinu i
heild svo sem SVOT — greiningu og einnig var farid i ad skoda fyrirtaeki i
ferdapjonustu. Aflad var heimilda og mat lagt & efnid og komist var ad

eftirfarandi nidurstéou:

Kynningarmal eru mjog misjofn, pad fer eftir sterd og umfangi fyrirtekis
hversu mikid er lagt i markadsstarfid. Eftir pvi sem fyrirtaekin eru smaerri er
minna lagt { kynningarmal og sum peirra lata jafnvel negja ad nota bakling
og smdaauglysingu i simaskranni. Aftur & moti eru sterri fyrirtaeki ad gera
meira i markadssetningu hja sér og taka sig jafnvel nokkur saman til ad na
til steerri markhops. Steerri fyrirtaeki eru med fastmotadri kynningarazetlun

en pau minni.

A0 mati forsvarsmanna beirra fyrirteekja sem talad var vid, kom sterklega i
1j6s munur & sterri og minni fyrirtekjum 1 sambandi vid hvort auglysingar
skili 4rangri. Sterri fyrirteki sem leggja meira 1 auglysingar og
kynningarmal telja ad auglysingar skili peim drangri sem leitad er eftir en
smerri fyrirtaekin telja ad auglysingar skili litlum eda engum arangri pad sé
ndg ad vera i einhverjum baklingum og i simaskranni. Milli sterdin vildi
meina ad halda ti g6édri heimasidu vaeri pad sem skiladi mestum arangri.
Fyrirteki eru ekki ad koma menningu og imynd svadisins & framfaeri nema
pad tengist beint peirra rekstri, p6 er undantekning pegar fyrirtaeki taka sig
saman i kynningarmalum pa er visir ad pvi ad menningu og imynd séu gerd
skil.
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