Abstract

The purpose of this thesis is to research the outward image of Reykjanesbeer, i.e.
the city‘s image to people outside Reykjanesber, and whether their attitude differs
depending on whether they live in the capital area or elsewhere in Iceland. An in-
depth look is taken at how important image and marketing efforts are for cities in
general.

A quantitative research method was utilised. The author devised a questionnaire
containing both open and standardised questions. When devising the
questionnaire, he consulted a report on West Iceland‘s image, made by Bifrost
University Research Center in collaboration with the West Iceland Regional
Office.

The main findings were that Reykjanesbaer‘s outward image reflects poorly on it.
Negative attitude was predominant, although the city‘s image is relatively diverse.
Participants® residence did not seem to affect their attitude towards the city, and
the results indicate that it didn‘t matter whether the participants had visited
Reykjanesbeer or not.

Many positive aspects did appear in the results, which Reykjanesber can utilise in
the city‘s future image and marketing efforts. It is the author‘s opinion that a
research such as this can contribute to an effort to improve the city‘s status, as it is
of paramount importance to listen to outsiders® attitudes to realise the city‘s true

outward image.
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Utdrattur

Tilgangur ritgerdar pessarar er ad kanna ytri imynd Reykjanesbajar eda imynd
sveitarfélagsins i hugum ibua utan Reykjanesbajar og hvort vidhorf folks sé olikt
eftir pvi hvort pad bui & héfudborgarsveedinu eda a landsbyggdinni. Farid er i
gegnum pad hversu mikilvegt imyndar- og markadsstarf er fyrir sveitarfélog
almennt.
| pessari ritgerd leitar héfundur eftir pvi ad svara rannsoknarspurningunni
»Hver er hin ytri imynd Reykjanesbajar?* Einnig leitadi héfundur svara vid
eftirfarandi spurningum:

e Hovert er vidhorf folks gagnvart Reykjanesbae?

e Er vidhorf 6likt milli h6fudborgarbla og peirra sem bda & landsbyggdinni?

e Er Reykjanesbar a réttri leid i imyndarvinnu sinni?

[ rannsokninni var notast vid megindlega rannsékn. Héfundur vann med
spurningalista sem innihélt badi opnar og stadladar spurningar. Vid vinnu a
spurningalistanum var studst vid skyrslu sem gerd var & vegum
Rannsoknarmidstodvar Haskélans & Bifrost i samstarfi vio Samtok Sveitarfélaga &
Vesturlandi, um imynd Vesturlands.

Helstu nidurstédur voru peer ad imynd fdolks busett utan Reykjanesbajar er ekki
g0d gagnvart Reykjanesba. Neikvaedir pettir voru aberandi en pdé ma segja ad
imynd beejarins sé nokkud fjolbreytt. Blseta patttakenda virtist ekki hafa ahrif &
vidhorf peirra til sveitarfélagsins og ekki skipti mali i nidurstédum hvort
patttakendur hofou komid til Reykjanesbajar eda ekki.

Margir jakveedir peettir komu fram i nidurstddum rannsoknarinnar fyrir
Reykjanesbza sem hagt er ad nyta i imyndar- og markadsvinnu sveitarfélagsins i
framtidinni. H6fundur telur ad sveitarfélég purfi almennt ad vera medvitud um
imynd sina til ad geta nytt ad fullu sérstddu og styrkleika sina pvi mikil tekifeeri
eru til stadar. Pad er mat héfundar ad rannsdkn sem pessi geti ordio til pess ad
heaegt sé ad vinna i ad baeta stédu sveitarfélagsins pvi pad er mikilveaegt ad hlusta a
vidhorf adkomufolks til ad geta séd hina réttu ytri imynd sveitarfélagsins.
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