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Abstract

This essay is a final thesis towards a B.Sc. diploma in Faculty of
Management at the University of Akureyri. It focuses on the possibilities of
the tourist region. the North of Iceland. during the low- season. A marketing
plan is created describing the region as an interesting tourism destination
outside the high season. A special focus is put upon one target market

abroad, France.
The research questions that are put forward in the beginning are:

1. Is Iceland a fashionable choice for foreign tourists during the

wintertime?

2. What is the status of the North of Iceland based on activities and

other services for foreign tourists during the low- season?

What attracts French tourists to the North of Iceland over the low—

(s}

season?

The situation of the tourism in Iceland is analysed generally, along with a
further analysis of North of Iceland. Interviews are used in order to clarify
the current situation of the tourism in the area. The results indicated that the
target market group that has visited the area most frequently during the
wintertime, and the one that the area really wants, is French. Incentive
tourism and adventure tourism are activities in which they most participate.
and this i1s where the greatest opportunities are to be found. The situation of
the North of Iceland in terms of activities and other services is generally not
very good. There is a lack of diversity and a strong financial support. The
interest in Iceland, as a destination during the wintertime, seems to be

growing.
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Utdrattur

Verkefni petta er lokaverkefni til B.Sc. gradu i rekstrar— og
vidskiptafreedum vid Héaskolann 4 Akureyri. [ pvi er fijallad um méguleika
ferdamannasvadisins Nordurland til ad auka ferdamannastraum yfir
timabilid vetur. vor og haust. Markadsaztlun er gerd fyrir ferdapjonustu a

sveedinu utan haannatima og einskordast vid eitt markadssvadi erlendis,

pad er Frakkland.
bar rannsoknarspurningar sem lagdar eru upp i byrjun eru eftirfarandi:

1. Er island fysilegur kostur fyrir erlenda ferdamenn yfir vetrartimann?
2. Hver er stada Nordurlands med tilliti til atpreyingar og annarrar
pjonustu fyrir erlenda ferdamenn utan haannatimans?

3. Hvad dregur Frakka til Nordurlands utan hdannatimans?

Almenn uttekt 4 ferdapjonustu 4 Islandi er gerd par sem farid er yfir st6du
hennar. Eftir ad hafa greint ferdamannasvadid Nordurland nanar eru tekin
vidtol vid fimm adila sem tekid hafa patt 1 feropjonustu & svaedinu til ad
gera grein fyrir nuverandi stodu ferdapjonustunnar par. Kom { ljos ad sa
markhopur sem mest hefur sott til svadisins yfir vetrartimann, og menn
vilja sja, eru Frakkar. beir sakja hvad mest i hvataferdir og avintyraferdir
og par liggur helsti vaxtarbroddur ferdapjonustunnar. Stada Nordurlands
med tilliti til afpreyingar og annarrar pjonustu er almennt séd ekki nogu god
par sem helst virdist vanta fjlbreytni og fjarsterkari adila. Ahugi
ferdamanna 4 Islandi sem 4fangastad yfir vetrartimann, virdist fara vaxandi

en erfitt er ad segja til um hvad hefur ahrif par 4.
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