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Utdrattur

Tilgangur pessarar rannsoknar var sa ad varpa ljosi a paetti sem Luv ehf. parf ad
lagfaera og betrumbeeta til ad baeta markadsstodu sina og fyrirbyggja adrar
markadsognir.

Luv ehf. er ungt fyrirtaeki sem stofnad var arid 2006 i kjolfari patttoku
eigenda i keppninni Ungir visindamenn. Vara Luv ehf. er Nuddgallinn sem er
samfella med myndum sem syna strokur ungbarnanudds og er @&tlad bérnum fra 0-
18 manada.

Framkvaemd var rannsokn og voru madur sem séttu mémmumorgna i
Gardaba og 4 Akueyri fengnar til ad svara nokkrum spurningum. Rannséknin var
unnin i april, var notast vid megindlega rannsoknaradferd og lokadar spurningar.

Helstu nidurstoour markadsrannsoknarinnar leiddu i 1j6s ad einungis 58%
vissu ad enn i dag veeri verid ad selja Nuddgallann og af peim sem vissu af honum
voru um 32% sem vissu hvar hann fengist. Fastar gerur sér grein fyrir pvi ad
heimasida Luv ehf. tengdist Nuddgallanum.

Litlum fjarmunum hefur verid varid i1 kynningarstarf Luv ehf., en reynt
hefur verid ad komast i sem 6dyrustu eda jafnvel friar auglysingar. Bata parf pvi
kynningarstarf Luv ehf. en pad er haegt ad gera pad til demis med
fréttatilkynningum, umfjéllum & spjallpradum Barnalands og Barnanets og med

auglysingum.
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Abstract

The main reason of this assignment was to shed a light on those problems that Luv
ehf. has to face so that they can improve their product and prevent other market
threats, so they will stand better in the market.

Luv ehf. is a young company that was founded 2006 after the owners
participated in the European Union Contest for Young Scientists. The product
from Luv ehf. is bodysuit for infant that has markings the indicate strokes in infant
massage. The massage bodysuit is intended to remind parents to use infant
massage and to teach them the strokes.

The research method was in the form of questionnaire. The aim was to find
out if the public knows Luv ehf. or about the massage bodysuit. The results of the
research showed that only 58% knew that you could still buy the massage bodysuit
and 32% of them knew where you could buy it. Almost no one knew that Luv ehf.
owns the Internet site www.cuddlemecloth.com.

Small amount of money has been spent on advertising And to make the
most out of the money they try to get cheap or even free commercials. But Luv
ehf. has to improve their promotion, They can try to get the media to write news
about the company and their product, start a conversation on forums like
Barnaland.is and Barnanet.is, if that doesn’t work then buy some advertising.
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