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Abstract
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Quality and quality changes of cold smoked fish are quite well studied and known. However
these quality attributes are not necessarily those that consumers use to decide what product to
buy. The purpose of this study was to compare consumer choices to known quality attributes
like sensory and bacterial quality.

For this purpose three different brands of cold smoked salmon were examined. They were
tested for bacterial and sensory quality. Costumers preference was examined in a discount
store, were these three brand were sold.

The results showed that when costumers were asked about what product they would prefer,
little difference between the products was found when the price of the products was
undisclosed. When sale records were viewed they show that the price does have the ultimate
affect on what product costumers pick. One product from Fjorfiskur, had about 60% of the
sale, when it had only 32% of the consumer preference. But there was a difference between
the genders. About 42% of the females preferred the product from Fjorfiskur, while only
20% of the males showed preference to that product.

The sensory test and bacteria analysis lead not to that conclusion that it had almost no effect
on the consumer preference. The smoking methods did have some effect on the consumer

preference, which were different between the genders.
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Utdrattur

Lykilord: Lax, reyktur lax, skynmat, 6rverumalingar, val neytenda.

Verkefni petta fjallar i megindrattum um reyktan lax og hvad hefur ahrif a val
neytandanspegar hann velur sér reyktan lax. Teknir voru fyrir prir framleidendur &
nordurlandi par sem ein tiltekin verslun var skodud nanar. Lagdir voru fyrir spurningalistar
fyrir vidskiptavini og peir spurdir hvada voru fréd hvada framleidanda peir myndu velja.
Asamt pvi var reynt ad finna maelanlegan mun milli framleidenda badi med érverumalingum
og skynmati.

Litill munur var 4 vali neytenda pegar engar kvadir voru settar 4 valid, pad er ad segja verdid
veeri hid sama 4 peim 61llum. Hins vegar ef skodadar eru solutdlur hefur verdid urslita ahrif.
Vara fréa Fjorfisk er seld mest eda um 60% af sélunni. Hins vegar ef skodadar eru vidhorf
vidskiptavina Nettd, pa voru um 32% sem vildu kaupa fiskinn fra Fjorfisk. Ef skodadar eru
kynjaskiptar tolur vardandi val neytenda kemur i 1j6s ad konur vildu helst kaupa pa tegund
sem mest var keypt af i pessari tilteknu verslun sem skodud var.

begar nidurstodur ur 6rverumalingunum og skynmatinu eru skodadar er ekki ad sja ad slikir
peettir hafi mikil ahrif & val neytandans. Mismunandi reykingaradfero virtist einungis hafa

ahrif & val milli kynjanna.
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