HASKOLINN A AKUREYRI

Summary

This project is a B.Sc. Thesis in the course LOK 2106 at the Faculty
of Management Department of Tourism at the University of
Akureyri. The project was composed in January till May 2005. The
project objectives are to research Tourism Small and Medium
Enterprises in the rural area of Pingeyjarsveit and seek answers to

these research questions:

*  Which are the key Marketing procedures with the Tourism
SME’s in Pingeyjarsveit?

* What is the perspective towards Marketing Cooperation in

the future?

* Are the Tourism SME’s in bingeyjarsveit seeking education

and opportunities to extend their know-how?

To achieve the objectives a phone survey was performed amongst
Tourism SME’s in bingeyjarsveit with the response rate of 72,2%.
The results show that none of the small businesses follow a
Marketing strategy and they have a low Marketing capability.
Perspectives to Marketing Cooperation in the future is positive,
within Pingeyjarsveit the interest is very high. None of the
Respondents had been to seminars held by Fraeping in the past 12
months, all but two had obtained additional know-how with other
public agencies. Based on the results of the survey it is proposed
that the approach of Destination Marketing and Cocompetition

should be applied in the rural area of Pingeyjarsveit.
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HASKOLINN A AKUREYRI

Utdrattur

Lokaverkefni petta er unnid i afanganum LOK 2106 vid
Ferdapjonustubraut Vidskiptadeildar Haskoélans a Akureyri 1 januar
til mai 2005. Markmid verkefnisins er ad rannsaka litil og medalstor
ferdapjonustufyrirteeki 1 Pingeyjarsveit og leitast vid ad svara

rannsOknarspurningunum:

Hverjir eru helstu bpettir markadssetningar hja litlum og
medalstorum fyrirteekjum i ferdapjonustu i Pingeyjarsveit?

Hvert er viohorf til markadssamstarfs i framtidinni?

Eru litil og medalstor fyrirtaeki 1 ferdapjonustu i bingeyjarsveit ad

nyta sér freedslu og tekiferi til aukinnar pekkingar?

Til ad svara rannsoknarspurningunum var gerd simakonnun medal
litilla og medalstorra fyrirtekja i ferdapjonustu i bingeyjarsveit og
var svarhlutfall 72,2%. Helstu nidurstodur kénnunarinnar leiddu i
1j6s ad ekkert fyrirteekjanna starfar eftir markadsaztlun og pau hafa
takmarkad bolmagn til markadssetningar. Vidhorf til
markadssamstarfs 1 framtidinni er jdkvett, mjog mikill dhugi er &
samstarfi innan Pingeyjarsveitar. Enginn  forsvarsmanna
fyrirteekjanna hafoi sott namskeid Frapings sidustu 12 manudi en
allir nema tveir hofou aflad sér aukinnar pekkingar hja 6drum
opinberum adilum. A grundvelli rannséknarinnar er lagt til ad
adferdir vid markadssetningu ferdamannastadar og samstarfskeppni

verdi notadar i Pingeyjarsveit.
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