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Abstract

The topic of this essay is marketing management in Iceland’s 300 largest

companies. The research question is:
“How is marketing management performed in Icelandic companies? O

The aim of this research is to try to cast a light on how Icelandic
companies are executing their marketing. In that context, to find out if the
companies have a marketing department, who is managing the marketing
in each company and their education. At last but not least, to find out if the
companies are organising their marketing as a part of their strategic

management.

The research method applied was in the form of a questionnaire. The
companies included in this research where the 300 largest Icelandic
companies in 2003. No sample was taken from the population, instead the
whole population was included in the research. Answers were received

from 216 of these companies which is 72%.

The main conclusions of this research were: 1) Marketing in Icelandic
companies is in general executed in an organised and strategic manner
according to the basic theories and principles of academic marketing
management. 2) The fairly high level of education of those who manage
the marketing process of Icelandic companies seems to be delivering itself
in a professional and strategic way in how the companies handle their
marketing management. 3) A great majority of the companies are

organising their marketing as a part of their strategic management.
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Utdrattur

{ ritgerd pessari er fjallad um markadsstarf 300 steerstu fyrirtaekja 4 Islandi.
Markmid verkefnisins er ad reyna varpa 1j6si & pad hvernig islensk
fyrirteeki vinna sitt markadsstarf. I pvi samhengi er m.a. skodad hvort
fyrirteeki starfreki markadsdeild, hverjir styri markadsstarfinu, hver er
menntun vidkomandi og hvort fyrirtaekin skipuleggi markadsstarf sitt sem

hluta af stefnumotun sinni.
Rannsoknarspurning stt sem unnid er ut fra er eftirfarandi:
., Hvernig er markadsstarf unnio i islenskum fyrirteekjum? O

{ rannsékn pessari var notast vid spurningalista og akvedid var ad hringja
ut konnunina. Til vara var s& moguleiki ad senda konnunina med
télvuposti ef vidkomandi adilar annad hvort hefdu ekki tima pegar hringt
veri, eda peir ekki vidlatnir af einhverjum ors6kum. Fyrirtekin i
rannsokninni voru 300 staerstu fyrirtaekin 4 {slandi 4rid 2003. Akvedid var
ad kanna pyoid i heild sinni, eda 6ll 300 fyrirtekin. Konnunin var
framkvaemd & timabilinu fra 28. februar til 4. mars 2005 og var svorun

72% sem verdur ad teljast vel asattanlegt.

Helstu nidurstddur pessarar rannsOknar eru peer ad markadsstarf i
islenskum fyrirteekjum er almennt séd unnid med faglegum og
skipulogdum heaetti ef mid er tekid af kenningum markadsfredinnar.
Nokkud hatt menntunarstig peirra sem styra markadsstarfi islenskra
fyrirteekja virdist pvi vera ad skila sér i faglegum vinnubrogdum 4 pessu
svidi. Mikill meirihluti fyrirteekjanna er ad skipuleggja markadsstarf sitt

sem hluta af stefhumotun sinni.
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