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Abstract

Over the past decade, the number of travellers to Iceland has been growing
steadily at an average annual rate of 6%. According to the Icelandic Tourist Board
80% of foreign travellers that visit Iceland plan their trips themselves on their
own. These foreign travellers must be able to find the services and experiences
they seek on their travel in Iceland. One way to do so is through the internet but
75% of the foreign travellers use the internet to get information about the country.

The main objective of this essay is to find answers to the question ,,Have Icelandic

leisure travel companies formulated a strategy when it comes to their website*?

Every travel company that specializes in leisure in Iceland got a questionnaire
with 43 questions about their use of websites and the marketing site of the web.
The response rate was 31,3%, which is pretty standard when it comes to online

questionnaire.

The conclusion is that the companies can certainly do a better job when it comes
to the internet. The possibilities are endless on the world wide web but the
companies are not using things like search engines and their web to sell their
product. Most of them had a strategy but the thinking behind their strategy was

very different.
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Utdrattur

Ferdapjonusta & Islandi hefur vaxid mikid undanfarin ar. Samkvaemt
Ferdamalastofu pa koma 80% erlendra ferdamanna hingad a eigin vegum. Pessir
erlendu ferdamenn verda ad geta fundid pa pjonustu sem peir vilja upplifa a ferd
sinni um landid & netinu pvi 75% erlendra ferdamanna sem heimséttu landid arid
2009 6fludu sér upplysinga um Island & netinu. bad eru ekki bara erlendir
ferdamenn sem eru & ferd um landid, niu af hverjum tiu islendingum ferdudust

innanlands ario 2009.

En hvernig er islenska ferdapjonustan ad standa sig & netinu? Tilgangurinn ad
skrifa um ferdapjonustu & netinu var ad finna svor vid peim vangaveltum. [ pessu
verkefni var akvedid ad skoda sérstaklega fyrirteeki sem sérhaefa sig i afpreyingu.
Koénnun var 16gd fyrir 61l fyrirteeki sem sérhafa sig i afpreyingu samkvaemt
handbok Ferdamalastofu 2009, fyrir utan sundlaugar og golfvelli, alls 193
fyrirtaeki. Svarhlutfallid var 31,3%, sem er i medallagi pegar kemur ad

netkGnnunum.

Nidurstoournar leiddu i 1jés ad fyrirteeki i ferdapjonustu sem sérhaefa sig i
afpreyingu geta gert betur pegar kemur af markadsmalum & netinu. Nanast 6ll
pbeirra voru med vefsidu en hugmyndafraedin & bakvid vefsidurnar var &di
misjofn. Mikill meirihluti sagdist ekki nyta netid nagilega vel til ad koma voru

eda pjénustu sinni & framfeeri.

Lykilord: Ferdapjonusta, afpreying, stefna, markadssetning, netid
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