Utdrattur

Tilgangur pessarar rannsOknar er ad kanna hvernig mismunandi dherslur {
dagskréargerd eru ad skila sér til hlustenda. Hvada ahrif paer dherslur sem eru vid 1i0i
hja dagskrargerdarmonnum kunna ad hafa 4 hinn almenna hlustanda. Tveir pettir
voru kannadir. Fyrri patturinn er Poppland sem er 4 dagskra Résar 2. Sa sidari er
pattur Rinars Rébertssonar 4 Bylgjunni. Konnud var soguleg préun medalhlustunar
pessara tveggja patta undan farin sex 4r. I 1j6s kom ad medan vinsaldir Rdsar 2 hafa
minnkad undanfarin fjogur ar, pa hafa vinseldir Bylgjunnar aukist. Til pess ad komast
til botns { pessum mun var leitast vid ad finna hverjar aherslur umsjénarmanna
péttanna veri. { 1j6s kom ad téluverdur munur var 4 dherslum umsjénarmannanna.
Pannig leggja Popplendingar meiri dherslu 4 ad kynna nyja ténlit, p4 sér 1 lagi nyja
islenska tonlist. Peir gera jafnframt nokkra kr6fu um ad peirra hlustendur geti s@tt sig
vid 10g sem peim finnist 6pagileg dn pess ad skipta um rds. Runar Rébertsson hefur
aftur & moéti per dherslur ad skemmta f6lki og stytta pvi stundir med paegilegri tonlist
og léttu spjalli. Bylgjan hefur par dherslur 1 ténlistarvali ad folk eigi ad geta gengid ad
pvi visu hvernig ténlist sé par spilud. Ekkert 4 ad koma hlustendum 4 évart.

Til pess ad sja hvernig pessar dherslur malast fyrir 4 medal hlustenda voru valdir sex
einstaklingar ir mismunandi stéttum atvinnulifsins. Tveir verslunarstjorar
matvoruverslana, tveir hargreidslumeistarar og loks tveir idnadarmenn. Nidurstadan
reyndist st ad hinn almenni hlustandi hefur ekki polinmadi til pess ad lata yfir sig
ganga ténlist sem vidkomandi finnst 6pagileg. Flestir munu einfaldlega skipta um réas.
Petta dtskyrir ad nokkru auknar vinsaldir Bylgjunnar, sem gengur tt fra pvi ad ekkert
i tonlist eigi ad koma hlustendum sinum & dvart.

Abstract

The purpose of this survey is to explore how different emphases in radio
programming are construed by the general listeners. Two programmes were looked at,
the first one was Poppland on Rds 2. The second one was the programme of Runar
Roébertsson on Bylgjan. Listener surveys spanning last six years were looked at and
compared. The average rating was found, revealing that Ras 2 had gone down in the
rating from October 2002 towards October of 2006, whilst Bylgjan had improved
superseding Rés 2 for the first time in four years. To find out potential reasons behind
Bylgjan’s increased popularity along with Rés 2’s declining, the emphasis of the two
program’s managers were found out. The results were that Ras 2 focuses more
introducing new music, especially new Icelandic music. This they consider to be their
role within Icelandic popular culture and are willing to sacrifice ratings for that role.
Runar Rébertsson’s emphasis is however more to entertain the listeners with light
music and talk. Bylgjan’s musical selection is made so that listeners know what can
be expected, the song selection should not surprise. In-depth interviews were
conducted, to see how these emphases are being taken by the listeners, among six
different individuals from different layers of Icelandic work environment. These
individuals were: two store managers of popular supermarkets, two self-employed
hairstylists and finally two trade workers. The results were that people in general
don’t have the patience to listen to music they don’t like and are more likely to change
the station than to suffer through it. This explains in some parts Bylgjan’s increased
popularity for they strive to select music that people expect, as apposed to Ras 2 who
focuses mainly on new Icelandic music, making it possible for all kinds of genre to be
in their selection.
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