Utdréattur:
I pessu lokaverkefni er leitad svara vid pvi hver stada ,,solutimarita“ sé & islenskum
fjolmiolamarkaogi. bar er att vio pau timarit sem gefin eru Gt & almennum markadi af
fyrirteekjum med ardsemiskrofu ao leidarljosi, p.e. med pvi ad selja i peim auglysingar
og/eda selja pau lesendum. I ritgerdinni er litid yfir ségu Gtgafustarfseminnar fra
upphafi til vorra daga. Einnig er farid yfir fjolmidlakannanir sem syna préun utgéfu
timarita gagnvart 66rum midlum & markadinum sidustu tvo aratugina. ba er
rekstrarumhverfi timarita kannad med viotélum vid nokkra adila sem komid hafa ad
timaritaGtgafu & Islandi. Storaukid frambod & annars konar fjélmidlun & islandi fra pvi
ad fyrsta timaritid kom Gt hefur kndid timarit til aukinnar sérhafingar. I stad pess ad
byggja & almennum efnistékum og I6ngu ritmali, beinast pau nu til dags ad
ahugasvioum tiltekinna hopa med beinum hztti med &herslu & myndbirtingar. Reett
var vid fimm einstaklinga med reynslu af Gtgafu timarita og téldu peir smeaed
markadarins & Islandi, samkeppni annarra midla, haan framleidslukostnad og 6stéduga
tekjustofna vera pé helstu peetti sem geri rekstrarumhverfi timarita erfitt. Auk pess
virdist lestur timarita hafa minnkad verulega sioustu tvo &ratugina. brétt fyrir pad
virdist eftirspurn fyrir pvi formi og efni sem timarit hafa upp & ad bjoda vera nag, pott
smad markadarins geri pad ad verkum ao takmarkad magn af sambaerilegu efni beri
sig hverju sinni. I 1j6si pess helst Gtgafa timarita Gbreytt svo lengi sem eftirspurn er
fyrir hendi og tekjur af utgafu peirra eru meiri en kostnadur. PO verdur ad huga ao pvi
hvao gerist fyrir starfsemina pegar til lengri tima er litio, med hlidsjon af aukinni
netnotkun yngra folks og minnkandi lestri.

Abstract:
This BA-thesis explores the state of “sales-magazines” at the Icelandic media market.
That is, those magazines who are published at the general market by businesses with
demands of return of revenue, i.e. by selling advertisements in them and/or selling
them to readers. In this thesis, the history of magazine publishing in Iceland is
explored from the beginning to modern days. In addition, media surveys are displayed
as to show the evolution of magazines publication compared to other forms of media
on the market for the past two decades. What’s more the area of business of
magazines is explored by interviews with several individuals that have been involved
in publication of magazines in Iceland. Increase in supply of different forms of medias
in Iceland since the first magazine was published has forced magazines to
specialization. Instead of basing on extensive texts and material that serves the broad
spectrum, magazines are now meant to make a direct impact on the interests of
specific groups of people and base their appearance by a large amount on pictures.
Five individuals with experience of magazine publishing were interviewed and
according to them do several features make the business environment of magazines
difficult. That is, smallness of the Icelandic market, competition of other medias, high
production cost and unstable sources of income. Also, magazine readings seem to
have decreased dramatically for the past two decades. Nevertheless, demand for the
form and material that magazines have to offer seems to be sufficient, though the
smallness of the market limits the amount of similar material available at each time.
Because of that, publication of magazines will remain unchanged as long as demand
and income of magazine publishing exceeds costs. The prospect of magazine
publishing in the long run has to be considered though, according to increasing usage
of the internet and decreased reading of younger people.



