Markads- og kynningarstarf i sveitarfélogum a Islandi KMA

Abstract

Marketing and promotion are essencial factors in municipalities in Iceland.
This research focuses on how the municipalities are operating in marketing and
promoting, what their strategy involves, what they consider a progress and
how they measure their performance.
The main research question is:
* What actions are the municipalities preforming in marketing and
promoting?
Realated research questions are:
e What does strategy in marketing and promoting in municipalities
involve?
* What is the progress of marketing and promoting and how do the
municipalities evaluate their performance?
This research contains overview of selected factors at the 72 websites operated
by the municipalities. It also includes conclutions of a questionary which was
answered by marketing and promoting staff representing the fifteen largest
municipalities in Iceland.
It turned out that the municipaities can use their websites more efficiently in
marketing and promoting and informative value is limited regarding the
selected factors.
No municipality publish their strategy conserning marketing and promotion at
their website and only three of the fourteen municipalities which answered the

questionary have documented strategy regarding marketing and promotion.
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Utdrattur

Markads- og kynningarmal eru mikilvegur pattur i starfi sveitarfélaga a
fslandi.

[ pessu verkefni er skodad hvad sveitarfélogin eru ad adhafast i markads- og
kynningarstarfi, hver peirra stefna er i malaflokknum, hver arangur af starfinu
er og hvernig hann er metinn.

Adalrannsoknarspurning verkefnisins er:

. Hvernig standa sveitarfélog 4 fslandi ad markads- og kynningarstarfi?

[ kjolfar peirrar spurningar er leitad svara vid 6drum spurningum:

. Hver er stefna sveitarfélaga 4 Islandi i markads- og kynningarstarfi?

. Hver er arangur markads- og kynningarstarfs i sveitarfélogum og
hvernig er hann maldur?

Vid gerd verkefnisins var gerd konnun & peim 72 heimasidum sem
sveitarfélogin halda 0ti, auk pess sem spurningakénnun var 16gd fyrir fulltraa i
15 fj6lmennustu sveitarfélogunum.

f 1j6s kom ad sveitarfélogin geta nytt heimasidur sinar betur i markads- og
kynningarstarfi og upplysingagildi peirra er takmarkad hvad vardar pa
bjonustupetti sem skodadir voru.

Ekkert sveitarfélag birtir stefnu i markads- og kynningarstarfi 4 heimasidu
sinni og einungis prja peirra 15 fjolmennustu hafa skrada stefnu i

malaflokknum.
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