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Abstract

The subject of this paper is the marketing of Cranio Sacral therapy in Iceland
and ways to improve it. Cranio Sacral Therapy is one form of alternative
medicine. The therapy was first introduced in Iceland in 1994, since then over
300 individuals have become licensed Cranio Sacral therapists. The therapy’s
business environment in Iceland is analysed and brought to light which factors
of it are the most dominant ones. Also the therapy’s status in Iceland is
compared to its status in Scandinavia. The importance of services’ attributes,
customer expectations and customer perceived service are discussed in
relations to services marketing. Also the image of service firms and ways to
affect the image. Furthermore, it is explained how therapists can use the
promotional mix and other ways to promote and market their business. In order
to gain a better insight into the therapy’s status in Iceland, three interviews
were taken with therapists about their marketing strategies and the public’s
attitude towards Cranio Sacral therapy. Other three were taken with customers
about their attitude and perception towards the therapy and their choice of a
therapy and a therapist. The main result of this paper is that the marketing of
Cranio Sacral therapy can be improved but the most important thing is to

educate the Icelandic people about the therapy.
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Utdrattur

[ pessari skyrslu er gert grein fyrir pvi hvernig stadid er ad markadssetningu 4
hofudbeina- og spjaldhryggjarmedferd 4 {slandi og med hvada hztti er haegt ad
bata markadssetninguna. Medferdin er ein tegund 6hefdbundinna medferda og
er utan almenna heilbrigdiskerfisins. Hun barst fyrst til Islands arid 1994 en
sidan pa hafa yfir 300 einstaklingar laert medferdina, flestir med bakgrunn i
almennri heilbrigdispjonustu. Rekstrarumhverfi medferdarinnar 4 {slandi er
greint og med SVOT greiningu eru dregnir fram helstu pttirnir i umhverfinu
sem geta haft ahrif 4 starfsemi medferdaradila. I pvi samhengi er litid til pess
hvernig rekstrarumhverfi medferdarinnar er & hinum Nordurlondunum og borid
saman vid stoduna 4 fslandi. Farid er yfir hvernig einkenni pjonustu, ventingar
og skynjud pjonustugeaedi vidskiptavina hafa ahrif & markadsstarf, auk pess sem
gert er grein fyrir mikilvaegi imyndar pjonustufyrirteekja og bent 4 leidir til ad
hafa ahrif 4 imyndina. P4 er greint frad pvi med hvada hetti medferdaradilar
geta notad kynningarradana og adrar leidir 1 kynningar- og markadsstarfi. Til
ad fa betri syn 4 stodu hofudbeina- og spjaldhryggjarmedferdar 4 islandi voru
tekin viotdl vid medferdaradila vardandi markadssetningu 4 starfsemi peirra og
hvada viohorf peir teldu ad almenningur og heilbrigdisstarfsfolk hefdi gagnvart
hofudbeina- og spjaldhryggjarmedferd. Einnig voru tekin vidtdl vid neytendur
medferdarinnar sem tengdust ventingum peirra og vidhorfi til medferdarinnar
asamt pvi hvad rédi vali peirra 4 medferdinni og medferdaradila. Helsta
nidurstada skyrslunnar er su ad haegt er ad bata til muna markadssetningu 4
hofudbeina- og spjaldhryggjarmedferd 4 {slandi en medferdaradilar pyrftu fyrst
og fremst ad leggja dherslu 4 ad freeda almenning um medferdina pvi ad

pekking peirra & henni virdist vera afar takmorkud.
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