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Abstract 

The aim of this thesis is to investigate the changes in travel behavior of the Chinese and 

Filipinos living in Iceland during the pandemic. The COVID-19 virus has caused a global 

negative impact on the economy, society, and tourism. Among them, the most influential is 

the tourist behavior. The frequency of travel during COVID-19 has suffered a significant 

drop. For this paper a qualitative approach methodology was used, deploying open 

interviews as a means of data collection. Data was collected by interviewing Chinese and 

Filipino immigrants in Iceland. The data collected was then analyzed to draw conclusions. 

Based on interviews with 8 interviewees. The aim of the research was mainly to investigate 

consumption patterns, hotel stays, travel methods, and choice of travel destinations to 

understand the changes in the interviewees’ travel behavior after COVID-19. 

The purpose of this paper is to analyze the travel behavior of Chinese and Filipino tourists. 

It can distinguish the travel behavior, consumption and accommodation habits of the two 

groups for travel agencies or travel-related organizations. During the period of stagnation in 

tourism, it is possible to better develop and launch tourism products and creativity that are 

more in line with these two groups. 

Thesis research can benefit local travel agencies, hotels, airlines and other tourism-related 

businesses. The collected information will also help to understand future travel consumption 

habits, needs, sightseeing activities, car rentals, among other things, to improve or develop 

new travel products and services.  
 

 

 

 

Keywords: Philippine, Chinese, tourist behaviour, COVID-19, tourist motivation, future 

travel, pandemic. 
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1 Introduction 

The coronavirus disease (COVID-19) is an infectious disease caused by a newly discovered 

coronavirus (WHO, 2021). Chinese health officials found the first case of pneumonia in 

Wuhan, Hubei province in December 2019. Between infected people, the pathogen that 

causes viral pneumonia is the new coronavirus SARS-CoV-2 (WHO, 2021). As of April 18, 

2021, a total of 140,322,903 cases of SARS-CoV infection with the coronavirus (COVID-

19) in the world have been confirmed. There have been 3,003,794 deaths worldwide. The 

most afflicted country in the world is the United States, with 31,250,635 people having been 

infected with the coronavirus (COVID-19), causing 560,858 deaths (WHO, 2021).  

 

The global outbreak of COVID-19 hit almost every country, leading to worldwide 

disruption. This virus crisis has caused psychological, economic and travel inconveniences. 

Almost every country has adopted strict crowd gathering measures or reduced flights to 

control the spread of the virus. Among them, service industries such as aviation, hotels, and 

travel agencies have suffered the most (Ugur & Akbiyik, 2020). This has also led to the 

stagnation of the tourism industry and a severe economic depression. Although the World 

Health Organization (WHO) has taken strict measures to curb the COVID-19 outbreak, 

people still feel anxious about travel, especially the guarantee of health and safety, whether 

on an airplane, a hotel, a tourist destination, or a place with crowds (Flaherty & Nasir, 2020).  

 

In the literature review we will discuss a similar event like SARS that had happened and 

compare it to the current situation COVID-19. In the literature review we will also discuss 

the importance of tourist behaviour.  

The behaviour of tourists is the most important indicator or predictor of future tourist 

behaviour. Taking into account the social role of the tourist, the behaviour of an 

individual tourist can also be an indicator of the behaviour of others. With their 

behaviour, tourists set the social norms of behaviour in the context of tourism. These 

norms are also followed by other consumers; those who do not yet engage in travel 

or tourist behaviours, as well as those who do (Vijay & Ravichandran, 2019). 

Thus, it is important to take account of tourist behaviour and review accordingly as it can 

affect the future tourist perspective. 

 

Although the vaccine has been successfully developed, only frontline medical personnel and 

the elderly are the main priority for vaccination. Moreover, the effective rate is not 100% to 

prevent virus infection. Therefore, the way of traveling in the future may change greatly. But 

what people are most worried about is safety during the journey. After the pandemic, people 

have higher requirements for tourism resources and services from travel agencies and 

destinations. Travel health and safety protection is the biggest concern of tourists. Travelers 

generally hope that travel agencies and destinations can do a good job in health and safety 

protection and take necessary measures to ensure the health and safety of tourists during 

travel (Gössling, et al., 2020). The outbreak of this pandemic, and the strict protocols 

prevention measures for several months, will change people's lifestyle concepts, behaviors 

and consumer demands. The COVID-19 pandemic has had worldwide implications causing 

a huge collapse in the tourism sector. In Iceland‘s case, the number of visitors to the country 
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fell by 75.9%, which is a huge loss of the tourism industry in Iceland. The virus has caused 

a global negative impact on the economy, society and tourism. Due to the virus, visitors are 

afraid to travel or are unsure whether to travel again. Travel health and safety protection is 

the biggest concern of tourists. Visitors generally hope that travel agencies will reopen 

(Icelandic Tourist Board, 2020). 

 

This paper mainly studies the changes in travel behavior of the Chinese and Filipino groups 

living in Iceland after COVID-19. Analyze the differences in travel behavior between the 

two groups by collecting data through interviews with the two groups. This led to much 

speculation of tourist behaviour whether the  pandemic has caused a huge impact on travel 

behaviour between the Chinese and Filipinos. This study will investigate the effect of 

COVID-19 on travel behavior and the overall perspective in this time and will mainly focus 

on Chinese and Filipino immigrants in Iceland. 

 

This thesis will be divided into 9 chapters to construct the thesis. Following this introduction 

a literature review will briefly introduce the current status of COVID-19 and compare the 

with the SARS epidemic. The thereotical chapter is about tourists' travel motives, travel 

behavior, and the correlation between economic and cultural factors. Tourism risk perception 

is important to the context of the literature review because interviewees mentioned this 

aspect. An overview of global travel restrictions and the travel policies of China and the 

Philippines will be taken into account as this is mainly stopping interviewees from travelling 

and changing their travel behavior. The sixth chapter of the thesis is about the methodology 

and the research methods we performed, as well as the collection of interviews. Chapter 

seven will summarize and compare the two groups we interviewed. The final two chapters 

will cover the discussion of findings and conclusion. Extra material can be found in the 

appendix. 
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2 COVID-19 

The COVID-19 pandemic has disrupted many countries because borders and airlines have 

largely been shutdown. Due to the pandemic, around 90% of commercial passenger flights 

are not allowed to fly and more than 130 countries announced a form of travel restriction 

and policy.  

Coronavirus disease 2019 (COVID-19) is defined “as illness by novel coronavirus called 

severe acute respiratory syndrome” that was first discovered in Wuhan City, Hubei 

province, China (WHO, 2021). The virus is highly infectious and mutates quickly. Since this 

virus is not very well known by scientists it has been hard for them to make the right vaccine. 

COVID-19 is mostly transmitted from animals to humans and it appeared in markets where 

live animals were traded. On December 31, 2019 there was a cluster of pneumonia cases in 

the city of Wuhan, initially reported in people visting or working in a seafood market. The 

disease COVID-19 quickly spread within China and the rest of the world. In January the 

World Health Organisation (WHO) announced the outbreak a public health emergency of 

international concern (WHO, 2021) 
Because of the pandemic, many industries are affected but mainly the tourism sector. Due 

to travel restrictions, flights and train travel from the largest cities in this province have been 

canceled, roads are closed and people are not allowed to go out of their homes unless they 

wear a mask. At the end of January 2020, it was estimated 10,000 people were infected 

worldwide and more than 98% of them were in China (Ugur & Akbiyik, 2020). 

2.1 SARS 

SARS knowns as severe acute respiratory syndrome is an epidemic disease that was 

discovered in China in 2003. SARS hit globally from late 2002 to mid-2003. The SARS 

outbreak was easily controlled by health carers and over 8,000 people were infected and 

about 774 people died during this outbreak. Despite the similarities between SARS and 

COVID-19 there are also several differences between these viruses SARS and COVID. The 

similarities between SARS and COVID is that both viruses are extremely dangerous for the 

elderly, the severely ill and health workers. Even though its death rate was lower, SARS 

cases were more severe because it is estimated 20-30% of people with this virus required 

mechanical ventilation (World Health Organization, 2006).  
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3 The impact of pandemics and global 

crisis on the tourism sector 

 

In the past decades, tourism in general has been exposed to a wide range of crises. From 

2000 until now,  unforgettable events have happened that have caused tourism into crisis, 

for instance: the September 11th terrorist attacks (2001), the severe acute respiratory 

syndrome (SARS) outbreak (2003), the global financial crisis (2008-2009) and the 2015 

Middle East Respiratory Syndrome outbreak.  According to Gössling, Scott and Hall (2020), 

“there is much evidence that the impact and recovery from COVID-19 pandemic will be 

unprecedented“ (Gössling et al., 2020).  

As the impact of the COVID-19 pandemic is much greater in the tourism sector than in other 

industries, it can be expected that tourism will be almost without income in the first quarter 

of 2021 and possibly well into the summer of 2021, but this will largely depend on how 

quickly the COVID-19 pandemic will be eradicated with vaccinations, both domestically 

and abroad. In early 2020, the tourism sector has been hit hard by COVID-19, tough 

government protocols and travel is not considered safe. As a result, almost all the activities 

of travel agencies have come to a standstill, along with the industries that offer experience, 

entertainment and large events that have had to be canceled due to mass gathering restrictions 

(Gössling et al., 2020). Due to the widespread spread of the virus, high mortality rates, 

economic collapse, border closures and other factors are now claimed to have a five-fold 

greater impact on the global economy than the financial crisis of 2008 (Ashaf, 2020).  

The consequences of a contraction in tourism soon became apparent, after the outrbreak of 

COVID-19 but foreign exchange earnings have fallen sharply, or by 90%, from the second 

quarter of 2019 to the second quarter of 2020 (Statistics Iceland, 2021).  

By 26 March 2020, 90% of employees relating to tourism sectors were laid off temporaily. 

In Iceland about 2,000 people were laid off relating to tourism sectors such as, accomodation, 

transportation (Reykjavik Excursions) and travel agencies. This lead to the largest mass 

layoffs in the Icelandic travel industry (Óskarsson, 2020).  On the other hand, it can be seen 

that the drop in income was huge for accommodation establishments, airlines and travel 

agencies that are largely dependent on foreign travelers (KPMG, 2020).  

 

 

3.1 Global travel restrictions and policies 

The tourism industry was one of the biggest industries until the COVID-19 pandemic 

emerged in late 2019. The tourism industry was greatly hit by this crisis due to travel 

restriction and closed borders.  According to The World Tourism Organization (UNWTO)  

international tourism went down by 22% because of the COVID-19 pandemic. The United 

Nations predicted the crisis could lead to an annual decline of between 60% and 80% 

compared with 2019 figures. According to the United Nations World Tourism Organization 

(UNWTO), this pandemic can cause slow progress to obtain the goals of Sustainable 
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Development Goals. However, the UNWTO is optimistic for the future and leisure travel is 

expected to recover quicker by the final quarter of 2020 but mostly in 2021 (UNWTO, 2021). 

Travel restrictions and policies are crucial in order to handle this pandemic crisis. “High 

levels of international travel restrictions are necessary to reduce the total number of infected 

individuals worldwide“ (Chinazzi, et al., The effect of travel restrictions on the spread of the 

2019 novel coronavirus (COVID-19) outbreak, 2020).  

The mandatory travel restrictions in European Union countries are curfew, lockdown, 

presenting a negative PCR test result and to be quarantined for 5 days. These are examples 

of travel rules applied on many countries also in the European Union.  

According to the latest report from UNWTO in 2021 about travel restrictions, it‘s estimated 

that 70% of travel destinations have eased travel restriction, however a global gap is 

emerging, with the possibility for a  financial crisis by 2021. This is because the tourism 

industry contributes a significant part of a government‘s income.In addition, many 

employers related to the tourism sector were forced to lay off many individuals. However to 

compare, the Icelandic goverment has adopted strict policies in dealing with the pandemic-

related policies (UNWTO, 2021).  

Destinations worldwide have still imposed travel restrictions on international visitors since 

the outbreak of the pandemic. According to World Travel Organization data, from May 2020 

of the world's 217 destinations, 156 (72%) have stopped international travel totally, 

according to data from April 27, 2020. The restrictions were applied in 25% of destinations 

for at least three months, while at least two months ago, 40 per cent were restricted. 

According to data provided by the World Travel Organization, 83% of European destinations 

have completely closed the borders to international tourism. In the Americas, this proportion 

is 80%, in the Asia-Pacific region 70%, in the Middle East 62%, and in Africa 57% 

(UNWTO, 2020).  

Many countries have started adopting the trend to relax or remove travel restrictions with 

the advent of vaccines. However, the latest report shows that governments have taken a more 

cautious attitude because of the ongoing seriousness of the epidemiological situation. At the 

beginning of February, 32% of the world's destinations were closed down to international 

tourists (in total 69 destinations). More than half of the latter were closed for at least forty 

weeks (38 destinations). At the same time, 34% of the world's destinations are partly closed 

to international tourists. Travel restrictions still have regional differences. 30 are in the Asia-

Pacific region, 15 are in Europe, 11 are in Africa, 10 are in America and 3 are in the North 

East, of the 69 places that prohibit tourism entering completely. More and more destinations 

around the world now need a negative PCR or antigen test on arrival from international 

tourists and provide tracking contact information. In fact, 32% of the world's destinations 

now carry such tests (UNWTO, 2021).  

 

3.1.1 Travel restrictions in Iceland 

Travel restrictions in Iceland have loosened a bit since the current cases in Iceland have been 

fewer each day. The current protocol in Iceland for travellers visiting from high risk areas 

are to present a certificate of negative PCR-test. The travellers are require to undergo a PCR 

test at the border and have to be quarantined for 5 days to do a second PCR test. If the second 

test result  comes out negative, then quarantine is lifted. The government advises public 

people and visitors to use the application covid.is for pre-register for faster and touchless 

requierements that are needed at the airport. 15-year-olds and younger are not required for 

screening, however they have to be quarantined with their parents.  
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Travellers have to go directly into quarantine from the border by airport bus, taxi, rental car 

or private car that has been taken to the airport. Travelers are advised to stay overnight at a 

guesthouse near the border station if they are tired or the weather is bad. 

Individuals who are unable to demonstrate an adequate isolation / quarantine location are 

required to stay in a quarantine facility. Those who are diagnosed with the viruses that are 

more contagious and / or cause more serious illness are unconditionally required to stay in 

an outpatient clinic. 

According to the Directorate of Health, a positive result from screening or PCR test on the 

board it is always leads to isolation and should be followed by instructions on isolation at 

home. If an individual is diagnosed with a variant of the virus that is more contagious and / 

or causes a more serious illness, the person in question is unconditionally required to stay in 

to the nearest hospital (COVID.is, 2021). 

3.1.2 Travel restrictions and policies in the Philippines 

The Philippines annouces a stricter travel restrictions  according to the government of the 

Philippines. The goverment have to think of stricter policies in order to lessen the cases in 

the Philippines. In March 2021, the Presidential spokesman Harry Roque banned non-

Philippines citizens because of a new variant of COVID-19. The country has applied curfews 

and a totally closed border.  

The quarantine policy requires that a mask must be worn during the flight and a negative 

PCR test should be performed on the border. When tourists arrive in the country, they need 

to be tested at the border. When the first PCR test result is negative, the visitor needs to be 

quarantined in the hotel for 4 days. However, if the PCR test is positive, the visitor needs to 

be isolated for 15 days until the PCR test is negative. 

In the Philippines, there is a general community quarantine in place which means that public 

people can go out, however there are limitations on the people, such as requiring face masks.  

The curfew is from 10:00 pm to 5 am, however some tourist destinations in the Philippines 

are slowly reopening; for instance, Boracay and Palawan. If these protocols and rules have 

been broken, consequences include fines and even arrests for not following the rules of social 

distancing and wearing face masks (US embassy in the Philippines, 2021) 

 

 

 

3.1.3 Travel restrictions and policies in China 

According to current information, China still has not opened its borders to tourists however 

it is expected that it may open its borders to tourists in October 2021. The COVID-19 vaccine 

is now being widely used around the world to suppress the spread of the virus. According to 

the World Health Organization, more than 40 countries have started to vaccinate. Currently, 

more than 15 million people in China have been vaccinated. According to Zhang Wenhong, 

a famous Chinese medical expert, China will aim to complete vaccinations by September 

and may reopen to the world. 

Entry at China Customs requires passengers to be quarantined at the assembly point for 14 

days. Passengers need to fill in a health declaration, take a temperature measurement, and 

perform a nucleic acid test at the airport. Passengers will then be sent directly from the airport 

to the hotel designated by the government. During the quarantine period, the cost is usually 

about RMB 400-600 per day (including board and lodging), and the expenses need to be 
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borne by the tourists. All passengers must be quarantined in the city of entry. For example, 

if you land in Beijing from Los Angeles on the way to Xi'an, you should be quarantined in 

Beijing for 14 days. If the isolation test results are normal, you can go to Xi'an. Usually, you 

do not need to go through another 14-day quarantine in Xi’an, but you may need to go 

through home quarantine or health monitoring (usually 7 days). Each city has slightly 

different requirements. When the quarantine is over and all test results are normal, when you 

receive a negative nucleic acid test result and a certificate of release from the central 

quarantine area. After that, you can continue to your residence or another hotel. You need to 

report to the community/hotel and follow their isolation requirements (usually home 

isolation or health monitoring) for 7 days. Traveling between different regions/provinces 

may require additional isolation, depending on the local infection rate. After completing all 

the isolation requirements and have settled in a certain area, you can live, work and travel 

normally (Quan, 2021).  
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4 Tourist motivations 

Tourism is becoming an indispensable recreation and entertainment in the lives of people, 

with increasingly cross-bordered tourism. So, what causes people to leave their home? This 

chapter will detail the reasons why people are keen to travel. Motivation for tourism has 

become an important subject of research in leisure and tourism (Crompton, 1979) because 

segmented motivation in tourism is an important aspect of tourism marketing. The idea of 

motivating people to go into studying tourism has been conceptualized by Pizam in (Pizam 

et.al., 1999). In order to study tourism and the tourism system as a whole, travel motivation 

is the initial consideration. Travelers are driven by numerous factors, such as the new 

environment, functional requirements and self-esteem (Kim et.al., 2011) Based on those 

factors, we can explain why tourists choose their specific destination or travel activities by 

using travel motivation (Mill & Morrison, 1992). Wahab (1975) suggested that tourism 

motivation for tourism is the basis of the research on tourism and essential for tourism. 

Travel motivation, for instance, can affect destination choice, travel methods, travel 

activities, data, shopping, etc (Pearce & Lee, 1975). They can also affect the buying of 

souvenirs, shopping attributes and impressions (Moscardo et.al., 2001). They are mainly 

conducive to satisfy one's own needs, including news and curiosity, awakening and 

excitement, stress freedom, relaxation, social interaction, self-expression and success 

(Goeldner & Ritchie, 2003). The aim is to target certain purpose functions, which can attract 

visitors to places of interest, buy luxury goods and souvenirs, taste exotic food, take part in 

outdoors and explore unique cultural products. 

The following subchapters explains the types of motivation for travel and the reasons for 

journeying. Economic income factors and cultural factors of each country will affect the 

behavior and methods of travel of all. 

 

4.1 Tourism behaviour 

Tourism behavior proposes two such classifications (Swarbrooke & Horner, 2004). Firstly, 

it divides the motivations of tourists into two categories: motivation to choose the 

destinations and motivation of individuals. The second classification, psychological aspects 

such as relaxation, tanning, exercise and health, have been their main motivations. Patient 

(personal and friends visiting), personal development (improving knowledge, learning new 

skills); emotional issues (nostalgic, romantic, adventurous and spiritual); personal 

development; (fashion, exclusivity, obtaining good offers). 

The importance of consumer behavior and consumption should be assessed for tourists. In 

the areas of leisure, entertainment and holidays, visiting relatives and firings, businesses and 

working reasons, drugs, religion/pilgrimage, she also emphasizes the importance of 

categorizing motivations. It should also be noted that with the passage of time and the 

personal environment, motivational factors change. These conditions can include family, 

economic, health (appearance/health problems, disease disparity), experience (change in 
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tourist expectations). These conditions may include family factors. Regardless of the tourists' 

principal motivation, it is unlikely that a single factor affects them. In most cases, when 

making a decision, they will be affected by many factors. Most vacations are a compromise 

between the reasons of tourists. In this case, motivation is dominated and the tourist chooses 

to buy a holiday that suits their wishes (Swarbrooke & Horner, 2004).  

 

4.1.1 Tourist behaviour, economic factors 

Tourism preference also depends on the individual's own economic and social status. 

Higher-ranking people opt for luxury transport, such as private aircraft, yachts, limousines, 

and choose luxury services on exotic vacations. Tourists of the middle class choose different 

forms of accommodation, such as campsites, inns, hotels, from one star to three star hotels 

and choose preferential prices. There are differing views on consumption among tourists in 

the study of touristic motivation (Swarbrooke & Horner, 2004). In recent years, eco-tourism 

or "green tourism" is on the rise, and ecological resorts are increasingly being used by 

tourists who prefer this form of tourism rather than the traditional hotel resort model. Society 

is changing, and it is faster in this information age. Travel motivation has undergone many 

fundamental changes. Tourists no longer just choose to relax with sedentary travel products. 

Tourists demand more and more unique travel experiences and fascinating travel products. 

Experts talked about the promotion of the following four types of experience tourism: 

exploring experience, social experience, biological experience and optimized experience. 

The travel motive to relax, rest, and stay inactive is now replaced by the desire to discover. 

Learning, meeting new friends, new experiences, more and more tourists want a special 

holiday (Ban & Olimpia, 2007). 

The relationship between the economy and tourism decisions and behavior is also one of the 

driving factors behind tourism. Rooted in classic economic theories involving price and 

demand elasticity, most tourism economists recognize that people in rich economies have a 

higher desire and ability to travel and consume tourism products (Onafowora & Owoye, 

2012); (Song & Lin, 2010). The central premise of tourism economic research is based on 

the following hypothesis: as the economy improves, consumers will have more disposable 

income and will be more willing to use their wealth for disposable goods and services, such 

as travel and holidays (Agarwal & Yochum, 1999). This research stream mainly uses 

regional economic attributes (such as per capita GDP) as a representative of tourist income 

(Lim  et.al., 2008). 

Take the example of China. The rapid growth of China's outbound market is attributable to 

its booming economy and rapid growth in disposable income (Lee, 2011; WG Kim et al., 

2011), which leads to people's demand for outbound travel and other luxury goods and actual 

consumption increasing. Destination choice theory can explain this phenomenon (Mansfeld, 

1992), because circumstances such as economy and income may change people's travel 

choices. In particular, the theory points out how tourism interests, preferences and needs 

influence the choice of a set of destinations (Prentice, 2006). 

  

The tourism economy analysis primarily explores the direct effect of the economy on the 

tourism results in general. Although its moderating impact is uncertain, economic factors 

can alter tourist needs and the effects that demand has on the actions of tourists (Fleischer et 

al., 2011). The conduct of tourists can be different, depending on the strength of the impact 

of the economic forces on tourist motivation. In the poor economy, for instance, tourists may 
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want to get rid of job and take on financial obligations, especially during financial crisis and 

economic recession (Onafowora & Owoye, 2012): 

For example, expectation theory points out that the gains and losses of value (such as travel 

value) are mainly based on the perceptual results of individuals, while their choices (such as 

travel decisions and behavior) depend on the perceptual results that are conceived and 

conceptualized. Therefore, due to the economic downturn, the rich may change their travel 

choices and decisions (Tversky & Kahneman, 1986). People in poverty will feel that this is 

a sign of desolation and therefore reduce their travel plans. 

From the point of view of consumer behaviour, income plays a key role in leisure 

consumption (such as travel and skiing) and consumption. Salary plays a key role in 

motivating consumers to purchase (Sivadas, George, & Curry, 1997).  This can explain why 

rich households are starting to spend a lot of money because of a larger share of their 

disposable income. On the contrary, the high cost of travel has been recognized as a major 

travel barrier (McKercher, 2009). Moreover, the literature on leisure and travel constraints 

shows that financial constraints are the main inhibitors of leisure and travel consumption 

(Nyaupane & Andereck, 2008). 

This type of interpersonal limitations, together with contextual constraints (e.g., a weak 

economy), may therefore have a greater negative effect on the travel requirements and 

involvement of tourists, given the extremely uncertain future and perspectives of tourists. 

This view is supported by prospect theory (Tversky & Kahneman, 1986), i.e. people seek or 

avoid certain choices based on their subjective value function and their frame of reference. 

The economy provides a reference point for assessing travel or consumption decisions on 

the basis of their risks and values. 

This consumerism can also be related from a different theoretical perspective to the social 

class of a person, because the consumer of luxury items like holiday packages leads to the 

display of an individual's social status. They will pay more attention and will want to take 

part in events that reflect their identity (Jin et al., 2015). Families with higher financial 

conditions have more demands for travel and want to enjoy a noticeable recreation like 

holidays (Schiffman et al., 2006). Economic factors therefore have a direct and indirect 

effect on tourism, from motivation toengagement and behavior. 

4.1.2 Tourist behavioural, cultural factors 

In explaning consumer behavior, culture was always an important factor and an important 

consideration for managers and marketers. Geertz (1973) says that culture is "a system of 

inherited concepts in symbolic form and the historical mode of communication embodied in 

symbols. People can share their knowledge and attitude towards life, to continue and develop 

it, and "define(s) culture as the collective program of the mind to differentiate various 

cultural groups (Hofstede, 2001). 

Therefore, it can be said that different individuals have different understandings of the world 

(Potter, 1989). Researchers argue that different groups have different cultural patterns, and 

their values and behaviors depend on their culture (Li, 2014). In addition, the culture related 

to nationality has been widely regarded as one of the most influential factors that can 

distinguish people's attitudes, beliefs, and behaviors. Due to the international nature of the 

tourism industry, understanding the cultural patterns of tourists is a prerequisite for 

customizing tourism products (Özdemir & Yolal, 2016).   Similarly, culture is an important 

factor in determining satisfaction, loyalty, visit intention and holiday 

expectations  (Reisinger & Turner, 2003). 
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Therefore, research on culture and its influence on individual travel behavior may provide 

valuable information for destination marketers and organizations (Meng, 2010; Pizam and 

& Jeong, 1996; Reisinger & Turner, 2002) 
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5 Travel risk perception 

Risk awareness plays a crucial role in travel and enables passengers to make informed 

decisions on their destination. Most travelers tendto reduce safety risks when traveling or 

travel to more secure destinations.  

The perception of risk could be considered a subjective assessment based on hazard and 

magnitude characteristics (Moreira, 2008; Sjöberg et al., 2004). The risk perception can 

influence the actions of a person according to his assessment (Weinstein, 1988). Therefore, 

the perception of risk is different according to personal features, social structure and cultural 

values (Boholm 1998; Sjöberg et al. 2004). In particular, the influence of public opinion and 

personal risk plays an important role (Wahlberg & Sjöberg, 2000). The media tends to 

overestimate these risk events and select the risks for certain aspects and the disadvantages 

of other aspects that have not been mentioned (Beirman, 2003).  

The perception of travel risk is linked to the risk profile of decisions on journey products or 

experiences, purchase and consumption (Reisinger & Mavondo, 2005). Different types of 

risk affect the perceived travel risk. Tourism risk is divided into the natural disasters, health 

and disease, crime and injury and health issues in Moser and Weiermair (1998). Tourist 

hazards (Neuburger & Egger, 2021) splits into financial and psychological risk, and risk of 

satisfaction and time (Ritcher, 2003) 

However, the perception of risk among tourists can depend on different factors such as 

personal characteristics and demographic factors (Carr, 2001; Seddighi et al., 2001). Internal 

factors include cultural background, past experience and external factors, for example media, 

information sources and environmental influences (Neuburger & Egger, 2021). Risk 

perception is based on experience, population, psychology and travel intentions knowledge 

(Pennington-Gray et al., 2011). The vulnerability and perceived seriousness of certain 

diseases (Floyd et al., 2000). Susceptibility refers to the risk of developing a disease when 

seriosity can be explained as a person's sense of disease gravity (Brewer & Fazekas, 2007). 

The more people are aware of the vulnerability and seriousness of disease, the more likely 

they are to participate in behaviors to reduce the risk of contraction (Champion & Skinner, 

2008). Contracting disease risk people must take measures, like avoiding travel, to prevent 

this risk (Brewer et al., 2007). The perception of national and international travel risks in 

times of crisis does not only depend on the likelihood of contraction (McKercher & Chon, 

2004). If you think a risk can lead to auto-efficiency very seriously, take action to prevent 

risks by canceling or change the destination (Rogers, 1975; Schroeder et al., 2013). 

Consequently, the perceived risk not only affects the decision as to whether to travel but also 

the choice of travel destination (Floyd et al., 2000; Lepp & Gibson, 2003; Reisinger & 

Mavondo, 2005; Rittichainuwat & Chakraborty, 2009). 

Furthermore, media reports influence the relationship between perception of risk and 

intentions of travel. More likely, tourists are to change their plan of travel to avoid unsafe 

destinations or to look for safer options (Sönmez & Graefe 1998). The risk of negative events 

and events in connection with news outlets is increased. More likely to prevent tourists from 

increasing security risks such as terrorist attacks, natural disasters and pandemic outbreaks 

(Neuburger & Egger, 2021). 
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6 Methodology  

This qualitative study was conducted in the form of interviews. The interviews were taken 

with 4 Chinese immigrants in Iceland and 4 Filipino immigrants to collect their behavior 

changes in tourists after COVID-19. In this chapter it will be explained how the interviewees 

were chosen and how the questionnaire was built. The idea is to deepen the understanding 

of the immigrants‘ point of view and behavior during the difficulties of the current situation 

in regards of COVID-19. This is to highlight their reactions and explain the impact of their 

future travel.  

The data collection took place in February 2021 and is based on methods and theory. This 

chapter reviews the methodology used in this study. Mention is made to any kind 

of research method  applied, and it was also examined what kind of sample was used in the 

choice of interviewees, as well as defining how data was processed and analyzed. 

6.1 Research method 

This research is considered qualitative research. Qualitative research takes place in order to 

see and show the real-life situations and thus try to understand experiences in reality. The 

researcher is seeking an understanding of a situation and the emphasis is on understanding 

the context of the objects. The researcher collects data through participants’ point of view 

and proposes aside from their own preconceived ideas, therefore the emphasis is on gaining 

an understanding of them meaning that people attach to life (Bryman, 2016).  

This particular subject has not has been studied in Iceland before that from the perspectives 

of Filipino and Chinesse immigrants in Iceland, so it is important to view and gather the 

knowledge that resides among the interviewees. In order for the interviewees to be 

comfortable, it is important to  do the interviews in good conditions and to ensure the comfort 

and safety of the interviewee. In the hope that he/she can express himself/herself efforlessly 

and thus create a normal flow of conversation.  

A semi-structured interview was used; the researcher has a list of questions on fairly specific 

topics to be covered, often referred to as an interview guide. The questions weren't asked in 

order and not exactly as outlined of a structured interview. It is crucial for the interviewer to 

give the interviewees  the freedom to comment on the experience.   

6.2 Analysis of interview data 

The inteviews were all copied and written verbatim for about 5 days after the interviews. 

Afterwards, an induction approach was used in the coding methods, where the focus was on 

analysis interview data. The first step was open coding where the interviewed copy was 

printed out and sorted into keys related to perspectives and experiences, and with that,  the 

conclusion of the research is highlighted (Bryman, 2016). 

 

The aim of the study was to acquire knowledge on the basis of the data obtained; in 

this case, with semi-standardized interviews. The methods of grounded theory were used 
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analysis of the data. The interviews were transcribed and at the same time, an analysis was 

started, among other things by recording the author's various reflections.The method used in 

this study is considered grounded theory and is one of the most common methods of 

qualitative research. Researchers begin processing data before data collection is complete. 

Thus, researchers are forced to return to data collection and form a specific cycle that repeats 

itself until results are discovered (Bryman, 2016). 

  

6.3 Interviewees 

The reason these interviewees subjects were chosen is that the authors are from China and 

the Philippines. Therefore, we have an advantage in investigating this topic. In order to 

deepen the understanding of this topic, it is necessary to interview respondents from the 

Philippines and China to study their travel behavior and changes in travel behavior after 

COVID-19. We think that these interviewees usually like to travel and have settled in Iceland 

for some time. Therefore, we believe that they meet the conditions for our interview and that 

we have a certain understanding of their background. This way, when we conduct an 

interview, the conversation will be more comfortable and the information we will get will 

be more complete. 

The interviewer must be relevant and related to the topic in order for the premise of a 

grounded theory to exist (Bryman, 2016). 

 In the course of the research, we interviewed 8 people, 4 of whom were Filipinos and 4 were 

Chinese immigrants in Iceland. The author interviewed the interviewees via Instagram and 

personal contact information. 

 

Table 1. Summary profile of Interview partipants 

 

Gender Nationality Age Education level Inetview location Years of 

lifestyle 

travel 

Year 

participants 

move to 

Iceland 

Female 

Female 

Female 

Female 

Female 

Male 

Male 

Male 

Philippines 

Philippines 

Philippines 

Chinese 

Chinese 

Philippines 

Chinese 

Chinese 

21 

23 

58 

48 

40 

26 

31 

37 

High school degree 

Bachelors 

Bachelors 

High school 

High school degree 

High school degree 

Phd of Biology 

High school degree 

University of Iceland 

University of Iceland 

University of Iceland 

Zimsen 

Home 

Te & Kaffi 

Haskolatorg 

Bóksalastudenta 

5 

7 

28 

15 

4 

9 

7 

4 

2010 

2012 

2003 

2015 

2005 

1995 

2015 

2013 

 

6.3.1 Filipinos Interviewees 

The Filipino interviewees are 3 women and 1 man. Lady 1 is 23 years old and she used to 

travel once in 2 years to her homeland in the Philippines and she has been in Iceland since 

2009. Lady 2 is 22 years old and travels often to the Philippines at least once a year and her 
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main purpose of going back to the Philippines is her family. Lady 3 is 58 years old and 

travels to the Philippines every now and then for leisure purposes. She immigrated in Iceland 

15 years ago and has been working in Iceland since then. Man 1 is born and raised here in 

Iceland. He is 26 years old and travels to the Philippines once a year before COVID-19.  

6.3.2 Chinese Interviewees 

In the process of collecting information for the interview, we selected 4 Chinese individuals 

who have lived in Iceland for a long time. The interviewees were 2 women and 2 men. The 

reason for choosing to take interviews with them was that they usually like to travel. We 

chose the age range between 32-48 years old. They all lived in Iceland for 2 to 16 years. 

They are financially more qualified to travel and traveled abroad on a regular basis.  
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7 Results 

In this chapter, conclusions of the research will be introduced, whether there is a difference 

and similarities behavior between these two categories of immigrants. It also shows the 

results and answers of the research question whether the outbreak impacted travel behavior 

of the Filipino and Chinese immigrants here in Iceland. It will also discuss the reasons and 

experiences of traveling during the pandemic. This chapter is divided into 4 subchapters that 

show the outcome of the interview on travel motivations and travel behviour, changes in 

travel behaviour after COVID,  the main reasons for reduced travels after COVID and 

expectations for future travel and vaccines.  

The purpose of this study is to compare the differences in travel behavior between Filipinos 

and the Chinese, and the impact of travel behavior after the outbreak of the pandemic. The 

authors want to use this pandemic to compare the changes in tourism behavior of the two 

groups and their attitudes and opinions on tourism after the outbreak of the pandemic. The 

collected information has strong potential as a contribution to business value, such as the 

development of tourism products suitable for these two different groups and tourism 

packages with different cultural themes. This chapter mainly speculates about the impact of 

COVID's action opportunities and behaviors on the tourism behavior of different 

nationalities. 

7.1 Travel motivations and travel behaviour on 

both group 

Chinese group: The first interviewee was a female, aged 49, who worked as a coffee shop 

waitress. She often travels abroad, usually about once every 2 months. She usually chooses 

to travel by herself or with friends. She has visited many countries in Europe and South East 

Asia. The main reasons for travelling were visiting friends and leisure travel. The general 

duration is for about a week. She said that she would visit museums, art galleries and 

participate in some local special activities when going abroad or adventurous activities such 

as diving and join with local special events. At the same time, she also likes to go to the local 

marathon. In recent years, she has been to Japan, South Korea, and Germany to participate 

in marathons. She said that the most meaningful part of travelling is to take a local bus, 

which can give you a deeper understanding of the local culture and discover new things. At 

the same time, there are more opportunities to make local friends. During the trip, she would 

buy some local souvenirs or delicacies to take back to family or friends. 

The second interviewee was also a female, 41 years old, working in elementary school. She 

usually travels about once a year because she has two children. It costs more for a family to 

travel abroad. She generally travels in Europe, such as Spain, France, Germany, and Norway. 

The main purpose of her travel is to vacation, relax, and experience the cultures of various 

countries. She usually travels by car with her family, and usually visits museums, historical 

buildings, and natural scenery. At the same time, she also participates in some local tours, 

such as day trips or sightseeing tours. The duration of the tour is generally about one month. 
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She also has the habit of shopping when she travels, and she will buy what she likes if the 

price is right. 

The third interviewee was male, a 35-year-old supermarket clerk. He usually travels once 

every six months. The main purpose of the tour is to relax, taste the delicacies of various 

places and experience folk culture,mainly travelling in European and American countries. 

He usually participates in local groups, museums, history and culture, such as concerts, and 

he also likes the natural scenery. During the trip, he will make local friends to travel with. 

The general tourist vacation lasts about one month, and he will choose to taste local cuisine 

and experience the local history and culture in one place. 

The fourth interviewee was male, 32 years old, a PhD student in biology at the University 

of Iceland. He liked to travel abroad, on average 2-3 times a year before the pandemic. 

Generally, the duration is 7-10 days. Sometimes, because of work reasons, when going 

abroad, he works for 3 days and travels for 4 days. He rarely travels to Iceland for leisure, 

except for work. He tends to arrange activities by himself, mainly focusing on cultural 

landscapes. Visiting museums, art galleries, he will arrange time and attractions that he 

wants to visit on the day. At the same time, he will also participate in some special groups, 

for example, when he went to the Auschwitz concentration camp, he was not able to visit 

individually, so he needed to join a tour. The purpose of usual travel is sometimes work-

related, and sometimes leisure travel. Mostly he travels to Europe. The greatest pleasure of 

travelling is to stay away from daily life, away from the troubles in life, and to see some 

things that are not into natural environment. 

 

Filipino group: Lady 1 is 22 years old, who has been working in Landspitalinn for 10 years. 

She goes to her home country once everytwo years and she usually stays in her country for 

1-2 months. She travels based on financial stability and always depends on how much money 

she has in her bank. She goes with the flow and usually depends on people who  she‘s with. 

The main reasons why she keeps going back to her home country is to meet her old friends 

and relatives. She is that type of traveller who would rather explore and create a decision 

upon arriving in a new destination; she doen‘t have plans where to go and she would like for 

everything to be adventures and to be spontaneous and that‘s the best way to travel for her. 

  

Lady 2 is 21 years old , she has been here for 11 years  now and the reason her family moved 

her is for a better life. She travels at least 2-3 times in a year and she would rather go to 

Philippines or somewhere near Iceland. She stays in the Philippines for at least 6 weeks or 

for 3 months at most. Even before COVID, Lady 2 travels whether it‘s outside Iceland or 

within Iceland. She likes to go around and spend her time travelling with good people. She 

travels also for her religion to do a convention and help children to spread the word. Her 

main purpose of going for a vacation is to visit a family, sighseeing, relaxation, experience 

new cultures and to go to a museum. 

  

Lady 3 is a 58-year-old woman who has been working hard here in Iceland for her family. 

She immigrated to Iceland from Norway in 2003. Before the pandemic, she goes to her home 

country once a year to visit her family, relatives, friends and for a vacation. Her leisure 

activities usually involve just going from place to place; she would visit her relatives first 

and then travel to other places. She would go to places such as beaches and tourists spots in 

the Philippines. According to Lady 3, she  also travels around  Europe, for instance: Norway, 
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Sweden, Spain and also in America. She did  travels with cruise ships a few times between 

America and South-America, as well as around Greece. 

  

Man 1 is  27 years old and he was born and raised in Iceland. He goes to the Philippines 

once every 3 years. He often travel around America and Europe but not that often in the 

Philippines. He likes to do any kind of extreme activies during his vacation such as bungee 

jumping, sky-diving and roller coasters. He usually travels a lot before COVID and likes to 

enjoy his leisure time for about 3-4 months. He also travels a lot within Iceland with  good 

company, such as friends and family. His reason to return back to his home country  is to go 

with his family. 

7.2 Changes in travel behavior after COVID 

Because of the pandemic, we examined the travel behvior of both Chinese and Filipino 

perspectives; throughout the analysis it shows the similaritiees and diverse opinions on both 

communities. From the Chinese perspectives, travel fees and restrictions are the major 

reasons on their changes in travel behavior. They still felt worried and were not willing to 

take the risks. However, Chinese communities are even travelling within Iceland or 

Scandinavian countries, even though there‘s an outbreak. However, it can be seen that 

Filipinos are not willing to do so. They will rather stay home and feel safe. 

7.2.1 Chinese perspective on changes in travel after COVID 

Most of the Chinese group interviewed had traveled to Iceland or traveled to Europe during 

COVID-19. They stated that their travel habits did undergo some changes during COVID-

19. For example, they will be more cautious in public places, wear masks, and develop the 

habit of disinfection. Some said that the strict measures implemented after COVID-19 

caused inconvenience to their travel.  

A female interviewee said:  

When I travel in Norway, the restaurant was restricted by crowds, which caused 

travel inconvenience. But traveling in Iceland did not make me feel that they have 

changed from usual.  

They did not feel the presence of COVID-19 when they traveled in Iceland, nor did they 

behave more cautiously than usual. Perhaps because of the lack of people, they feel that 

traveling in Iceland has not changed from their usual travel habits. 

A female interviewee said that:  

Travel during the pandemic is indeed different from normal travel. When she sees 

others, she will be more cautious and deliberately keep a certain distance from them. 

During the journey, dining will be more inconvenient than usual. Due to the use of 

COVID-19, the flow of personnel and working hours is restricted locally. At that 

time, the conditions for hotel stays were not as strict as the restrictions.  
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She noticed that the airport shop was closed and was very upset. Also, worries about safety 

and health issues and avoid touching things, and to always carry disinfectant with her and 

disinfect everywhere, which makes her feel safer. 

 

7.2.2 Filipinos perspective on changes in travel behaviour after 

COVID 

According to the results of the interviews from the Filipinos perspective on their changes in 

travel behaviour after COVID, they will be cautious everywhere they go, the interviewees 

are definitely going to be more sanitized and careful about surroundings. The Filipino ladies 

interviewed are concerned right now because of the current situation, however Man 1 isn’t 

that concerned. Interviewee Man 1 is willing to risk and travel if he can just to get a vacation. 

According to him: 

It will be different because of the current situation, however if the travel restrictions 

and no cancelled flights to go to the Philippines I would go there. I think that the only 

thing that’s stopping me from going is the cancellation of flights and strict protocols 

in the Philippines. I actually bought a ticket to the Philippines in July so hopefully 

no flight cancellation and it will go smoothly.  

Lady 3 pointed out that:  

The pandemic made me depressed because I cannot go around the world to visit my 

family in the Philippines and to have fresh air and environment. I left my sisters and 

brothers in the Philippines. It is really difficult right now because of the pandemic 

that I can’t travel and visit my relatives, especially my people that are sick. It’s no 

use going to the Philippines because of the quarantined policy, all of my vacation 

days would just go to the quarantined days I have to spend on the Philippines. So it 

doesn't matter if I go and it’s no use.  

The Filipino group interviewed didn’t travel at all during the outbreak, however they traveled 

within Iceland. As it can be seen in this analysis, they are more cautious and afraid of the 

outbreak. They would rather stay in their houses and just work however they are thirsty to 

travel and are itching to go and travel once the pandemic is over.  

 

7.3 Reasons why Chinese and Filipinos avoid 

and reduce travel during COVID-19 

This chapter explains the reasons Chinese and Filipinos avoid and lessen travels during 

COVID-19. Throughout this chapter it can be seen that both viewpoints are examined 

about travel restrictions and policies, including the interviewees expectations on future 

travel and attitudes towards vaccinations.  
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7.3.1 Chinese POV and reasons for a reduction in travel during 

COVID-19 

The Chinese interview group expressed that they are more worried about safety issues, fear 

of being infected after traveling abroad, and also worried about infecting relatives, family 

members or friends. The strict quarantine policy also caused them to cancel their plans to 

travel abroad. For example, if they need to quarantine for 2 weeks when they return to China. 

There are less available flights and the price of air tickets is more expensive than usual. 

COVID has affected the frequency of flights, and there is also concern that flights will be 

cancelled suddenly. After returning to Iceland, they need to be tested and quarantined again. 

Therefore, traveling abroad after COVID will indeed cause great inconvenience. They feel 

that the biggest impact after COVID is that they cannot return to their motherland as easily 

as before. Therefore, they will reduce the frequency of travel abroad because of COVID. 

 When asked why the travel frequency was reduced after COVID-19, one of the interviewees 

said: 

It is really inconvenient to go abroad during COVID-19. You must be tested when 

you arrive in any country and you must be quarantined. During the test, the cost of 

the hotel isolation accommodation is much higher than during the usual travel. 

Moreover, many countries still implement restrictions on the flow of people, which 

will cause great inconvenience to travel. So I still choose to reduce the frequency of 

travel. 

 

7.3.2 Filipinos POV and reasons for a reduction in travel during 

COVID-19 

Filipinos‘ point of view on the future travels after the pandemic, as Lady 1 said: 

 

There would be stricter restrictions, a lot of swab testing, in demand for pieces of 

evidence and papers proving one is not diagnosed with COVID, expensive travel 

fares. And I travel based on my financial stability, so I don't think I will be able to 

travel just yet because of the expenses, and I'm not ready to take risks for my relatives 

and family just for my enjoyment.  

 

Lady 2 and 3 have the same opinion as Lady 1. Although Lady 3 commented that : 

 

Because of the quarantine, travel restrictions, and protocols, it will be hard to move 

around and truly enjoy a holiday because of our current situation. However, I'm a 

hopeful person. So I hope that by the following year, vaccines are produced and safe 

for everyone, we would go crazy and travel everywhere.  

 

However, Man 1 is willing to risk everything and ready to pay an amount of money for his 

leisure activity. According to his perspectives:  

 

 I think that masks and face masks that are mandatory annoy me the most. It's what 

is hindering me from traveling. I find it uncomfortable to use while traveling.  
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7.3.3 Chinese expectations on future travel and vaccines 

The Chinese interview group’s expectation for future travel is that the epidemic will end as 

soon as possible and will return to the pre-COVID state as soon as possible. No need to 

worry about travel restrictions and isolation policies and safety issues. When asked if the 

vaccine makes them feel safer when traveling, three said that they would not, because the 

vaccine still cannot make the human body immune to 100%. Only one said that getting 

vaccinated would make her feel safer when traveling. If many countries/regions require 

vaccination before the visit, they will choose to vaccinate and then visit that country/region. 

One of the interviewees said: 

My expectations for future travel, I hope I can travel abroad this summer. At least 

one overseas trip per year can be maintained. The journey process can be returned 

to before COVID-19, no isolation strategy is required, and all travel processes are 

restored to the previous state. 

 When asked if he thought it was safer to travel with vaccination, he said: 

This is impossible, because the current research does not mean that there will be no 

infection after vaccination. The validity period of the vaccine may be only a few 

months. There is also no international policy that vaccinated people do not need to 

be exempt from testing when they re-enter. So I don’t think vaccinations can make 

me feel safer when I travel 

7.3.4 Filipino expectations on future travel and vaccines 

Filipino interviewees expect to eradicate any slight causes of COVID, and  implore 

forstricter rules for the civilians, and address recurring state issues. They are hopeful that 

every country and nation has different preparation to face these issues.  

They are still on the question mark on the vaccines, but due to Lady 3 and Man 1‘s 

workplace, they both have to get a vaccine. However, Lady 1 and Lady 2 commented about 

the vaccines; Lady 1 would instead not get it: 

  

I would not get it because the vaccine is still uncertain, and I would rather wait and 

see how it is going than getting.  

 

Lady 2 said that: 

  

 I don't know if I would get it because there are just so many things that I need to 

learn about the vaccine, so the vaccine is still a question mark on me. But I'm not 

closing my mind on the vaccine.  

 

They are still uncertain and hesitant about the idea of the vaccine. Perhaps because COVID 

is a new virus, health care, and scientists are still investigating and further examining the 

vaccine. However, Filipinos are very excited to travel and go back to their home country and 

visits their relatives.  
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7.4 Overview of results 

The Chinese people interviewed travel motives are leisure travel, visiting friends, 

experiencing local cuisine, history and culture, and sometimes because of work. They 

usually travel for a period of one week to one month. Generally, they travel once a year, 

some 2 to 3 times. The main travel countries are in Europe, except for the first interviewee 

who has traveled extensively in Asian countries. They all choose to travel independently, 

and sometimes they will participate in some local special tours. Travel tours mainly visit 

cities, museums, art galleries or historical buildings. The purpose of the Philippine group is 

also leisure, sightseeing, and adventure, but it is more to return to the motherland to visit 

family or relatives. They also travel twice a year, to many times. The main tourist countries 

are also in Europe and America. On the whole, these groups of different nationalities have 

some things in common in tourism behavior, but the Chinese groups are more inclined to 

visit museums, art galleries and special tours. And they also prefer to travel alone and 

discover new things. The travel behaviour between these two nationalities are similarities 

that everyone  travels often before COVID. The most common reasons of the travel is usually 

leisure, vacation and relaxing. However, the Filipino communities are mostly going back to 

their own home country because of families and relatives that are left behind. The outcome 

from this chapter is that both communities love to travel everywhere before COVID and the 

driven reasons of travel motivation is to go out from their daily lifestyle. 

The Chinese groups have all traveled after COVID-19. Three of them traveled abroad and 

traveled in Iceland. Only one said that they only traveled in Iceland after COVID-19. 

Changes in their travel abroad due to the changes that occurred after COVID-19 are to avoid 

crowded places and carry disinfectant with them. Two people said that the pandemic was 

still in the early stages of the outbreak, so when traveling abroad, everyone was not very 

concerned about the virus, so they will not be particularly nervous or worried. Another was 

that traveling to Norway in the summer of 2021 made her worry about health and safety, and 

because of the advantages of restricting the flow of people, restaurants or attractions are not 

open, which makes her feel inconvenient. However, traveling in Iceland did not make them 

feel the existence of the virus, so they did not have any worries when traveling in Iceland as 

usual. The Filipino communities didn’t travel at all during the outbreak, however they 

traveled within Iceland. As it can be seen in this analysis, Filipinos are more cautious and 

afraid of the outbreak. They would rather stay in their houses and just work, however they 

are thirsty to travel and are itching to go and travel once the pandemic is over.  

The Chinese group was asked about the main reason for avoiding travel after COVID-19. 

They expressed concern about being infected and worried about the infection to family or 

friends. The quarantine policy is too strict, and it is necessary to quarantine when going 

abroad and returning to the country. Also reduce the number of flights, or fear that the flight 

will be cancelled temporarily. These factors not only increase the travel cost a lot, but also 

cause great inconvenience. The current situation of the pandemic also makes them worry 

about being infected. The reasons Filipino communities avoid to travel abroad after the 

pandemic are the same reasons as the Chinese communities have. One of the reasons is that 

they don’t want to affect the relatives in the Philippines and they don’t want to be affected 

by it as well. Another reason the interviewees pointed out is that they’re not ready and not 

willing to pay the amount of several PCR tests. Due to travel restrictions, PCR tests and 

higher flight fares people are not ready and not willing to pay at that price. The main reasons 

for Chinese and Filipinos to avoid travelling while there is a pandemic and even after 
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pandemic is that the unsafe feelings whether the countries are safe or not. Both communities 

are worried from infecting relatives and people surrounding them because of the travel 

restrictions and policy they’re not willing to waste their days during vacation on quarantined 

days and rather to stay safe at home.  

The Filipino interviewees‘ expectations for tourism hope that they can visit their home 

country normally. The two groups are still holding a wait-and-see attitude on whether 

vaccinations will make travel safer. They think it will not make travel safer because of 

vaccines. When asked about their expectations for tourism, everyone expressed their hope 

that they would return to their former state as soon as possible. Travel is no longer affected 

by the isolation policy, and there is no need to worry about safety issues. They hope they 

can travel normally soon. 
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8 Discussion 

 

The aim of this study was to examine the travel motivations and the impact of the pandemic 

on travel behaviour between Chinese and Filipino groups. The reasons why the authors chose 

these communities in particular was that the authors are from these countries. The authors 

are especially curious about the point of view between these two groups which is Filipino 

and Chinese. Whether the pandemic impacted the travel behaviour of Filipino and Chinese 

before and after the outbreak. 

  

According to the literature review there are two types of travel motivations and that is 

psychological aspects and emotional aspects. Throughout the interviews, the authors notice 

that Filipinos are more fitted to emotional aspects; a few times during the interviews family, 

friends and relatives have been mainly mention their reasons to avoid traveling during 

pandemic and the reasons they visit their countries are these aspects. 

The Chinese subjects are more suitable on psychological aspects; the communities main 

motivations are relaxation and taking a break from their daily lifestyle. 

  

According to the interviews and literature review, the evidence shows that the importance of 

Swarbrooke and Horner mentioned in their article Consumer Behaviour in Tourism, visiting 

relatives and friends drives visitors to visits their host country. It is important for travellers 

to meet their expectations on travelling in order for them to come back again. The main 

motivations visitors are looking for in leisure vacations are vacation, resting, visiting 

relatives and to forget about their usual environment (Swarbrooke & Horner, 2004) 

The similarities of travel behaviour between these two nationalities is that everyone did 

travel often before COVID-19. The most common reasons for traveling are usually leisure, 

vacation and relaxing. However, the Filipino communities are mostly going back to their 

own home country because of families and relatives that are left behind. The outcome from 

this chapter is that both communities love to travel everywhere before COVID-19 and the 

driving reason for travel motivation is to go out from their daily lifestyle.  

The results have shown that according to the interviewees, the pandemic didn‘t affect the 

Chinese group‘s travel behaviour however it did affected the Filipino group. Filipinos are 

worried about the expenses on PCR tests and getting quarantined for a few days just for a 

few days of leisure. An obvious results of this research is that there are difference and 

similarities between two categories but after COVID-19 tourism will certainly bloom again 

since many people have been wanting to go out from their everyday lifestyle. 

As stated by many news sources, many countries all over the world are slowly reopening for 

tourists and visitors in order to deducted the impact of COVID-19 to the economic 

worldwide. In order to do so, many countries such as Cambodia, Morocco and Thailand are 

opening the borders for those vaccinated. Despite  the good news, the people are still afraid 

worried and scared of the pandemic (Brady, 2021). 
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9 Conclusion 

In this chapter, the main results will be presented and put in the context of the research 

question and goals. At the end, suggestions will be made for futher studies and the 

shortcomings of the study specified. As it can be seen from the qualitative results and current 

situation, the pandemic has limited the mobility of tourists. The number of foreign tourists 

visiting countries has fallen sharply. This study was intended to show and compare between 

Filipino groups‘ and Chinese groups‘ travel behaviour and motivations during pandemic. 

 

This research subject gives us a change to compare the travel habits of Philippine and 

Chinese people. This is a very interesting survey, especially comparing the travel habits of 

two Asian groups. The research survey gave us the opportunity to interview the travel habits 

of the two groups before COVID-19 and compare the changes in travel habits after COVID-

19. Although they are the same Asian group, there are still differences in culture and 

ideology. There are many tourism-related research topics in Iceland, but there is a lack of in-

depth research on Asian behaviour relating to tourism. We think this is a good opportunity 

because we happen to have this cultural background. This will make it easier for us to carry 

out this investigation. The conclusions of the investigation and research show that the two 

Asian groups from different countries have similarities in common, and at the same time 

some travel habits are somewhat different. The conclusion of the study did not exceed our 

expectations. The reasons for the reduction in travel of the two groups after COVID-19 are 

very similar. Although, this research survey will not be of much use. This is because we only 

interviewed 8 people and as such, this data still lacks the scope of investigation in 

professional fields.  

To answer the research question whether COVID-19 had impacted tourist behavior between 

Chinese and Filipino groups: the answer is unclear, however one thing is for certain - the 

pandemic has caused tourism to slow down. Nevertheless, from the current situation this 

pandemic can looked at as a positive event. Through this COVID-19 pandemic it can be seen 

as an good opportunity to improve  sustainability and innovation.  

 

In addition to interview surveys, we can conduct questionnaire surveys. The data obtained 

in this way will be more convincing. We hope that such research and investigation can study 

in greater depth the differences in tourism behavior of different Asian groups in the future. 

Only by having a deep understanding of a country’s travel culture and travel behaviors, can 

we be able to better develop travel products or services for different countries’ cultures. The 

interview went smoothly throughout the research and investigation. However, the candidates 

who may be interviewed have large age gaps and advantages, and gender is not classified. 

Therefore, the survey conclusions lacked age and gender distribution groups. If the 

interviewers have similar age distributions and gender distributions, collect more 

questionnaires. Then the value of this research may be higher, and it can be used to develop 

new tourism products or services for these two groups. 
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Appendix A- Interview Questions 

 

 

1. How often do you travel? 

2. What is your general purpose of traveling? 

3. Which country/region do you choose to go to when you travel? 

4. How has the COVID-19 pandemic affected your travel behaviour?  

5. How long  do you usually travel for during the vacation ? 

6. What activities do you mainly participate in when you travel? 

7. When was your last trip? Where have you been? 

8. What is your biggest feeling about traveling during COVID-19? 

9. What changes have there been in your travel behaviour afterCOVID-19? ( For 

example, they are more concerned about the safety of accommodation, are more 

cautious about restaurant selection, and try to avoid going to places with many 

people).  

10. If you often go back to your home country, will this COVID-19 affect your main 

reason for returning to your home country? 

11. What are your expectations for future travel? 

12. Will it make you feel unsafe to travel after COVID-19? 

13. What makes you most worried about while traveling abroad after COVID-19？  

14. Would you travel less afterCOVID-19? 

15. What makes you most excited about travelling in the future after COVID-19 and 

everyone is vaccinated? 

 


